
CONVENIO 

MINERCOL - ARTESANIAS DE COLOMBIA 

COMISION NACIONAL DE REGALIAS 

MEDELLIN - 
COLOMBIA OCTUURE / 

2002 

PROGRAMA NACIONAL DE JOYERIA 

PROPUESTA METODOLOGICA PARA IMPLEMENTACION DE 
LA CADENA PRODUCTIVA DE LA JOYERJA EN ANTJOQlJJA 

CORPORACION NUEVO MJLENJO 

Rodrigo Rey Buenaventura 
Director Ejecutivo 

ANEXON° 6 

FICHA DE NOTIFICACION 

EPIDEMIOLOGICA SSA 



3.2.3 Mol ienLI., Se realiza bien sea por metodos 

r-udimentarios cuyo prototipo es el molino de arr-astre, o 

por m�todos mecanicos representados basicamente por molinos 

californianos. 

El 111olino cJe a,�rastre es 

cons trL1ido en madera; 

accio113do hic.Jraulicamente y 

SUS principales elementos 

constitutivos son: gallera, anillo, rueda hidraulica, mesa, 

masas, eje principtd, brazo. 

Consla basiccmenle de un recip1enle circ:Ul.'.lr- c:uyas paredes 

son construidas en mader-a, l lamad.--1s qal lera. El recipienle 

posee una al lur·c:: y u11 d.1.am�Lro ap,o.>ornado de Lin metro)' dos 

metros respect.1.varnenle, dicho r-ecJ1dente es construido 

sol.Jt c.• Ltn Lenrl itlo Lie rnadera, cubr- iP.nclo e 1 1 ec:110 con roe as y 

arenas vieJas llc. sl:a cdqu1rir 1,r, espesor· de 50-6(1 cm de 

;,1)tur,:1, ll,1111.?1dc1s 1111:;>sas. E11 l<" p.:lrl:· inferior d�l tencJlrJo de 

m dera esla d1spL1esla una rueda l1ldrc\1tl 1ca en posici6n 

horizontal, 

re c i f) i en l: E: c1r·cular por Ull 

verticalmenle, llarnarJo principe1l 

I? j l? central dispueslo 

Dicho eje de acople se 

prolonga llasta 1.5 m par enci,na cJel h?cho de ,�ocas para 

tl:'rtninar en su e� tremo superior c cup 1 ac.Jo a un travesano 
7 

c.J i spues to perpend i cu 1 armen te cor1 rr.spec Lo ;d e j e. A 1 a 

altura de la gallerc:- se enc:uenlra un travesano llamado 
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Ul�C\.,\.,IUN �C:.\.,\.,/UNAL vr.: �"'-LUU ur.: J,\f'4 L IV\otUII'\ 
OIRECCION DE EPIDEMIOLOGLA Y PROMOCION OE LA SALUO 

SISTEMA OE VIGILANCIA EPIDEMIOLOGICA PARA MERCURIO 
FICHA OE NOTIFICA.CION EPIDEMIOLOGICA 

IOENTIFICACION 
IPS 

!COOIGO: 

1 DATOS DE LA CONSULT A 

IFECHA DE CONSULTA 
DIA 

Nombre Oepartamenlo 

MES ANO 

MumCIPIO 

PACIENTE CAPTADO POR: SI LA CONSUL TA ES ESPONTANEA. USTED CONSULTO 
Consulla espontanea 
Busque<la 1nstiluc1ona1 
lnvest1gacion de campo 
Busqueda comunilana 

2 IDENTIFICACION 

IDENTIFICACION 
PERSONAL 

I � MOTIVADO POR 
lnformaCJon por radio 

1 lnlonnac1on en cart1!1a 
11nformac1on en hosp,Lal o centres oe salud 
Olra "Cual ? 

Nombres y apell1dos 

CIACUNICA 

NOMBRE DE LA. ADMINISTRADORA 
.,cPS ARS, e.ss.01 RAS ) 

DOCUMENTO OE IDENTlOAD REGIMEN OE 

AFILIACION 

Con1nbul1vo I 

Cedula de c1udadama 
T al')ela oe Kjent,oad Subs1d1aoo 

Vinculado 
Particular 
Olro I 

Pasapone 

Sin dale Numero 

NUMERO DE L...A TARJETA. 

Para menores de 1 ario 
' 

Numero oe me5eS 
EDAD GENERO 

Mascuhno 

De 1 ac'io y mas 
I 

Numero de anos Fememno 

IMUNICIPIO DE RESIOENCIA ! J "' ]URBANA I :-· oe' bWnO

L. -============:-::::;-::::; ... ::::;-::::;-:::;.-....J-t s RURAL ;Ncmtv, °' � ... 11 l I 
IDIRECCION 

3 OCUPACION EN RELACION CON LA MANIPULACION OE ORO ODE MERCURJO 
,,, 

OCUPACION SI NO ISIT10 OE TRABAJO: 
Barequero 
Comprador de oro 
Quemador de amatoama 
Pequeno m1nero 

Area a campo abterto (no eXJSl.en paredes) I 
Area a campo cerrado I 

Manipulador y part1apante en Tiempo laborado (No anos J 
extraccion de oro 
Colindante de Quemas de amaloama Tiempo continuos (No. anos ) 
Vendedor de merCtJrio T1empo d1s.con11nuos (No anosJ 
0tro <,CUal? 

UL TIMA FECHA QUE 
TRA.BAJO CON MERCURIO 

""' ••U ,.;,r, 

IOBSERVACIONES· 

4 ANTECEDENTES FAMILIARES 

<. Algun m1embro de Ii fam1ha 1raoa1a con ef oro o manipula mercuno' ISi I I INO I I 
"QUIEN? "DONDE? 

-

• I 



5 HALLAZGOS CLINICOS SEGUN ENFERMEDAD 
NEUROLOGICOS SI NO PSIQUIATRICOS SI NO 

Cefalea Amnesia 
Mareo Anorexia 
Micrografsa 
Temblor distal intenc1onal 
Temblor de parpados 

Ansiedad 
Concentraci6n dificil 
Deores16n 
lrritabihdad 

Temblor lingual lnsommo 
ESTOMATOLOGICOS SI NO 

Llanto facil 
Neiv1os1smo 

Caida de d1entes 
Dientes noios DERMICOS SI NO 
Gingivitis Dennalitis 
Sialorrea Granulomas 
Ulceras Qinqivales Amoollas 

6 EXAMENES DIAGNOSTICO 
FECHA DE TOMA LABORA TORIO QUE 

PRUEBA 
ANO PROCESA RESULTADO Oi.t> MES ANO 

DIA MES 

Orina 
Cabello 
Uiias 
Citoquimico 
Hemograma 
Leucograma . " ' 

Sedimentac1on !•. 

Extendido Sangre Penfenca 

CLASIFICACION FINAL TRATAMIENTO - DURACION 
DEL CASO 

Contaminado Tratam,ento 

Durac,on 
tntoXJcado 

7 VARIOS:Tiene h11os con rnallormaciones congenrtas?. s, __ No __ Cuantos __ _ 

Describa las malformae1ones --------------------------------

8 SEGUIMIENTO CUNICO 

IFecha de d1agnost,co �--,.--+-----1-�--1 
. DIA MES ANO 

FECHA DE CONTROL TERMINO 
ANO TRATAMIENTO REPITE TRATAMIENTO 

DIA MES 

,., 

-

'"· 

, 

OBSERVACIONES: 

RESPONSABLE: 
NOMBRES Y APELLIDOS 

REOUIERE NUEVO NuE OS SIGNOS Y SINTOMAS CONTROL 

' 
�, 



ANEXON°7 

LISTA DE REQUERIMIENTOS PARA LA 
DOTACIÓN DEL TALLER DE JOYERIA DE LA 

FACULTAD DE DISEÑO INDUSTRIAL 

PROGRAMA DE DISEÑO DE MODA 

AREA DE JOYERIA 

UNIVERSIDAD PONTIFICIA BOLIVARIANA 



LISTADO DE HERRAMIENTAS Y ACCESORIOS REQUERIDOS PARA LA 
READECUACIÓN DEL TALLER DE JOYERÍA DE LA FACULTAD DE DISEÑO 

DE LA UPB 

CANTIDAD DETALLE VR. UNITARIO VR. TOTAL 

15 Marcos de Segueta $19.000 $282.000 
15 Lastra anillos $18.000 $270.000 
1 Lastra cuadrada USA $55.000 $ 55.000 
3 Cartabón metálico $24.000 $ 72.000 

1 15 Argolleros Metálicos $20.000 $300.000 
S Compáx Aleman $17.000 $ 85.000 
15 Tijera curva alemana $22.000 $330.000 
1 Hilera para tubo tugsteno $540.000 $540.000 
1 Hilera para tubo económica $200.000 $200.000 
15 Sopletes a gas JSP $165.000 $2'475.000 
2 Laminadores grandes $600.000 $1 '200.000 
1 Boquilla fundir a gas turbo $500.000 $500.000 
15 Alicates punta plana $12.000 $180.000 
15 Alicates punta redonda $12.000 $180.000 
1 Balanza ohaus de 400 grs. $350.000 $350.000 
2 Felpas amarilla 6 x 50 $12.000 $ 24.000 
2 Felpas blancas 6 x 50 $8.500 $ 17.000 
15 Piedras pomex $2.500 $37.500 
2 Lingoteras nacional $38.000 $ 76.000 
15 Pinzas curvas de presión $ 5.000 $ 75.000 
15 Pinzas AA $ 3.500 $ 52.500 
3 Alicates Boca de pato nacion 1 $16.000 $ 48.000 
1 Taz de formas nacional $18.000 $ 18.000 

Total: $7'367.000 

--·--



Arte nlas d Colornbi 

ANEXON°8 

PLAN ESTRATÉGICO PARA EL FOMENTO DE 
LA INDUSTRIA DE LA JOYERIA EN ANTIOQUIA 



C01\11TÉ INTER-INSTITlJCIONAL DE JOYERIA 

'.' ,,{, 
<1<... ,,,.,,.' . , .. 1\\, 

EN EL QUE INTERVIENEN 

GOBERNACION DE ANTIOQUI 
, ANTIOQUIA, CONURVISA LTD 

:,'¡ , -DE ANTIOQUIA?ASOJO 
" QUIA, PROEXPORT, U.P.B. 

-' .' ,\ SICIONES DE IHEDELLIN 
'. . ASOCIAC!ON DE MUNI 

.' •.• ,' ~ ";,; ",' l 

.,. '!.., r 

~A,i'l>,...U~IA DE MEDE.LLIN~ F.ENALCO 
COL, SECRETARIA DE MINAS 

. 'GARANTKAS DE ANTIO­
A, PALACIO DE EXPO­
GICO DE ANTIOQUIA, 

- ... _-_ ... -.- .... 
.. ' 
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PRESENTACION 

Basados en las necesidades detectadas a través de las experiencias que se 
identifican en el sector de j og~ado convocar en un acuerdo 
de voluntades a todas las . . bajo su responsabilidad 
no solo su sosteniIl::ientp inlfeÍlto y proyección del 
nüsnlo, pues sapeinos .que capaci<:iades es la manera 
lnás ágil y segura .para·lp 1 ''1 

.~" , 

De acuerdo a anteriores . stitucionales en los cuales se 
.,. \ , ' , -.J 

acordó diseñar"una propuesta tendiente al desarrollo de la industria joyera 
en Antioquia, helnos elaborado este docUlllento-trabajo que consideramos 
la base inicial de este trascendental proyecto y que está sujeto a las 
recomepdaciones de cada institución que interviene en él; ya que de esta 
fonna lograremos enriquecerlo, viabilizarlo y darle la altura que se merece . 

COMITlt INTER-INSTITUCIONAL DE JOYERIA 
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DE LA JOYERIA EN ANTIOQUIA 

ViS!ON 

En el 2005 Antioquia será lider en el país en exportación de joyas, 
progranla que se convertirá en multiplicador para el resto del país 

Con el propósito ele alc .... J.~,(.,. ...... 
paralelos para soluci 
departamento de, Antio-q , 
área metropolitana, razón ... 
tendientes a dinanlizaf: 
asegure un crecÍnliep.to . ' 

" . 
".';' \,,:i:l"/; 

nClnos desarrollar planes 
sector de joyería en el 
provincial conlO en el 

QS lo'~ objetivos básicos 
w.,.. ...... ..,.,. expOltador'-" integral que 

ficio de todos . 

Es necesario precisar que aunque son planes paralelos para solucionar 
diferentes problemas, al final de su desarrollo son cOlnplementarios y 
asegurarán la estructuración de una cadena de valor en el sector del oro. 

COMITÉ INTER-INSTITUCIONAL DE JOYERIA 
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~~-~ DE LA JOYERIA EN ANTIOQUIA 3 

~.~~~~:m:·=~~¡¡;:m;;¡====··· r;:z;r::;.¡;:~ :;::;:;;. =··;-:--:--~~.:~Gít·2.._...~ 

DESCRiPCION DEL PROBLEMA O NECESIDAD 

Antioquia ha sido tradicionaln1ente el departan1ento más rico en produc­
ción de n1etales preciosos del país, con1o el oro por ejemplo, ventaja 
comparativa que ha perdido efectividad, crecimiento y proyección, no solo 
para el departan1ento sino para todo el país debido a que no se ha 
posibilitado la forma de dar valor agregado (joyas) a estos recursos 
mineros, lo que ha facilitado que los Inistnos se desvíen a fortalecer las 
finanzas de los actores armados del conflicto que afronta1nos . 

Si por algún mecanismo lo 
las n1isn1as zonas de producG, 

el valor agregado se quedara en 

regiones lin1ítrofes del 
a los actores de }¡t 

beneficio. 
'• 

a,ctivo la venta del oro en 
ve1cinas Ío que in1pediría 
recursos para su propio 

Este valor agregado al oro efectuar en las zonas por las .. ' 

siguientes razonqs: 
o Falta de capacitación integral en las zonas 
Q Falta de recursos tecnológicos 
o Falta de tnercados nacionales 
{.) Dificultad de llegar a 1nercados internacionales por faita de calidad y 

manejo de altos volúmenes de producción 
~ Falta de recursos finarrcíeros accesibles 

Los factores anteriores han generado otro problema no n1enos importante: 
la declaración de regalías de la producción legal de oro en los r11unicipios 
Antioqueños ha dis1ninuido considerable1nente en los últin1os 5 años 

' puesto que la producción se está escurriendo a departmnentos lin1ítrofes y 
están alimentando recursos de apoyo al conflicto civil interno que vivimos 
co1no ya se planteo anteriormente. 

COMiTÉ INTER-INSTITUCIONAL DE JOYJF.RlA 



DE LA INDUSTRIA 
DE LA .JOYERIA EN ANTIOQUIA 

Para solucionar este problema se debe solucionar al mismo tien1po el 
problen1a de organizar el apoyo de infraestructura y iogística para la 
exportación de joyas que puede ofrecer el área n1etropolitana de Medellín, 
solucionando a la vez el alto índice de desetnpleo en la ciudad y aunque 
Medellín tiene todas las facilidades para ser un centro de producción 
n1undial de joyas esto no se han cristalizado debido a factores tales con1o: 
la i~capacidad tecnológica apropiada, la inexistencia de un gre1nio o de 
organismos serios que tengan poder de convocatoria (muy diferente a 
esfuerzos aislados que se han diluido por falta de unión), 

Otro problen1a fundan1ental 
industria de la joyería es la 
para competir en 1nerc 
un Centro De Desarrollo· 
en Medellín . 

'¡ 

' .. . ·' · 

' ... .. 

para el desarrollo de la 
s tecnológicos adecuados 

apoy'a.r la creación de 
la industria de la joyería 

COl\tUTÉ INTER-INSTfl'UCIONAL DE JOYERIA 
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rLA1'l E~i.KAIE(JJLU .f'AKA f..,L l1Ulo/lf..,J IU 

DE LA [NDUSTRJA 
DE LA JOYERIA EN ANTIOQUIA 

OBJETIVOS GENER.ALES DEL IJlLAN 

ExpOliar joyas reactivando la producción de oro en Antioquia, creando 
centros de producción de joyas sen1i -- tellllinadas y formando operarios 
joyeros y talleres de producción selni industriales en los principales 
nlunicipios y zonas de producción del DepmiaInento. Apoyando con la 
comercialización de estos productos con la creación de centros de termi­
nado, pulido y engaste de genlas (estandarización) en el área lnetropolitana 
de Medellín, para cubrir los diferentes nichos de 111ercados internacionales 
con excelentes perspectivas de generación de empleo par2 todo el departa­
lnellto. 

Se apoyará además en la ..... """"_,,,,.,. 
Desarrollo Productivo.p 

..... , 

, 
" 

I .. <l{' 

, ' 

reación dc un Centro De 

.. -

COMITÉ INTER-INSTITUCJONAL DE JOYERIA 
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PLAN ESTRA TEGleO PARA EL FOMENTO 
DE LA INDUSTIUA 

DE LA JOYERIA EN ANTIOQUIA 

OBJETiVOS ESPili:CIF~COS DEl~ .PlLAN 

SEGUNDO: Desarrollo de~ PLAN FRONTERA: Esté plan se realizará 
en 5 zonas del Departamento que se ubican estratégicamente en las 
fronteras de Antioquia y que coinciden con sistenlas viales de cOlDunica­
ción los cuales son sumamente vulnerables a las acciones de guerra. Estas 
son: 

o Zona Sur: Municipio de infl 
Zona Suroeste: Municipio .. d 
Zona de Magdalena 
Zona del Bajo Cauca:' 

, D 

() Zona de Urab"á: Ivlunic 
o Existe una sexta -~6na v'"'~,,:""'" 

cOlnunicaci6n' es lé}. au .. v ... ~ .... ~~," 
cuenta debido a su bajo volumen 

" 

encia Puerto BerrÍo 
a Caucásia 

I> .... ~.,.~""ó ' 
radal), cuyo llledio de 

ogotá la cual no fue tenida en 
e población. 

Se propone desarrollar el plan en cada municipio en tres fases: 
,. Seminario del desarrollo del capital hun1ano y adlninistración básica 
(.) calificación básica en joyería para personal ne6fitp y joyeros eJllpíricos 
ti implementación y nl0ntaje de talleres de prodtic'ción 

TERCEIlO: .AJupliadón dei plan frontera: para anlpliar ]a cobertura 
del programa tanto en la cobertura de generación de empleo COlno en la 

. parte de brindar denlocráticmnente oportunidades a los diferentes rnunici­
pios del departamento, se brindara la oportunidad de asociarse al pro- . 
grama a mínimo doce (12) municipios de fuera del área metropolitana. 

COMITÉ INTER-INSTITUCIONAL DE JO\'ERIA 
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" 

. 
" ,' . 
. . 

l\.fíche de una campaña 
promocionaJ de Medellín 
en Espru1a 

CUARTO: 
Desarrollo del plan para 

o Se desarrollará ;' un 
población vulnerable, en 
litan a -" ,., 

en joyería básica para 
ic'ipios del área metropo-

lIf Se desarrollalá ul}',pro . lCACION para joyeros esta-
blecidos y con" experiencia para impleIl1entación y desarrollo de nuevas 
técnicas y tecnologías en joyería. 

{b Se implen1entarán la planta o plantas de producción para el terminado 
de joyas procedentes de los distintos municipios del plan para su 
posterior exportación 

G Se fonnará la unidad,.o-unidades exportador2s 
ID Se creará el Centro De Desarrollo Productivo (C.D.P) para la industria 

joyera en Antioquia 

COMITÉ INTER-INSTITUCIONAL DE JOYERlA 



PLAN ESTRATEGICO PARA EL FOMENTO 
DE LA INDOSTIDA 

DE LA JOYEHJA EN ANTIOQUlfA 

DESAn.ROLLO DEL PLAN FRONTERA 
Y AIVIPLllACION DEL lVR1SnlIO 

SITUACION ACTUAI __ DEJ--" AREA PROVINCIAL 

Ellnedío está enrnarcado en una situación de guerra en la que paradójica-
111ente nuestros recursos naturales están alin1entando el conflicto civil 
interno que vivinlos. Este fenólllenó ' se explica basados en que los entes 
desestabilizadores se están apr$?' ' , - ésto~ "¡'tcursos y están dejando 
sin regalías y sin valor agregado como el oro que siendo bien 

, " !j' -

aprovechado generaría Una e-\~n1.pleo y divisas para 
'" .. ~ ,,; 

el Departmnento y el p~lf§~~ , 
~.'" 1" 

.i' '- .. ' .: 

Aspectos que identifi'baÚ 
- i':;~~:~ :;,:~,~ : 

Q Los actuales call1bios , de ""~'-I'J,,I."''''J','''' ..... , 
, 01 t 

, s" ''',j._,' "\> 
_<0-, .4' 

el El alto .nivel de des~mpleo genera 
I~ • " 

mas ,".~,:~ l¡ ,'; 
j ("~, .. t~J ~,-:: Vi\.... . _..:'~ ' o,, , ~ ", .. .";:' 

., .. . .. n,tl ,,)! .,,-<: c' • 

o i\1ateria priIna abundante " ~~, '.~;r'\ .~, ' 

flPoy.O a estos progra-

8 Mano de obra barata ~,~'l", 
... ~l.J I,'~ :" " 

® Ley de regalías ", -
G Experiencias previas en progra111aS de 'capacitación similares 

Aspectos que identifican dificultades 

G'J Inseguridad en las vías de c0111unicación. (es importante destacar que 
los 5 lTIunicípios del plan frontera cuentan con aeropuerto) 

(iiJ Abandono estatal. 
',i :. ® Falta de canales de cOlnercialización. 

COMITÉ INTER-INSTITUCIONAL DE JOYERIA 
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DE LA INDUSTRIA 
DE IJA JOYERIA. EN ANTIOQUIA 

1. OBJETIVO 

Crear centros de producción para fabricación de joyas semi-ternlinadas 
fonnando operarios joyeros en 5 poJos de desarrollo del Departan1ento que 
denonlÍnaren10s EL PLAN FRONTERA Y una ampliación posterior (ó 
sitnultanea según recursos) en 12 lTIunicipios l11ás. 

t. ESTRATEGIAS 

Para asegurar el resultado eficien.te tlc.t((ste proyecto se deben desarrollar 2 
estrategias básicas en cada muni@ipio ' , :se c~racterizan así: 

';,~.:; , l... 

I 

2.1 Capadtación pa~a forma 
nistrativo y tecnoióg~~\""" 

s en e~ ámbito admi-. . 

2.1.1. Es un prografua:de·.. )"'cinco (45) perso-
nas, que se realizá..~~;;.$on. ' (l~~) cupos de capa-

\ 

citación y siete (7) ,ni ,. "':i ,,:"" ,'i:" 

(¡) Formación del recurso Q .horás/curso) 

r.J Administración "R~~ca~! 4~:~upqs;~, "", .' , u.IJ/'y .... ~ o). <-
o Joyería básica (45 cupos, JO horagr~t)rs9') . .'/". 

\ 1 "°to 

o Casting (30 cupos, 30 horas(~~rs? 1~~. ' ,. "', 
Ql) Engaste básico (lO cupos, 45 horas/ éur~o ). 
!9 Metalurgia básica (15 cupos, 15 horas/cll1'So) 
~ PulÍlnento en masa (15 cupos. 15 horas/curso) 

2.1.2 Se formarán C01110 ll1ínÍlllo dos (2) PY1\!1ES o el11presas asociativas 
2.1 .3 Este progran1a trabajará con grupos de población vulnerable 
2.1.4 El campo de trabajo es de tecnología lünpia y de fácil control am­

biental (se hará énfasis en las políticas de ORO VERDE) (Green 
Marketing) 

CO~I!ITÉ lNTER·INSTITUCIONAL DE .JOY1:~ru:A 
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I -:.. . . , ' ' DE LA INDUSTRIA !.¡~.;I :.. .'~, ~~¡.~ 
,~") "'-,' 

'~'~ , " ,~",:" 
DE LA JOYERIA EN ANTIOQUIA 

1. OBJETIVO 

Crear centros de producción para fabricación de joyas semi-tennÍnadas 
fonnando operarios joyeros en 5 polos de desarrollo del Departan1ento que 
denon1ÍnarelTIOS EL PLAN FRONTERA Y una ampliación posterior (ó 
sinlultanea según recursos) en 12 111unicipios 111ás. 

2. ESTRATEGIAS 

Para asegurar el resultado eficiente 'de ((ste prqyecto se deben desarrollar 2 
estrategias básicas en cada 111uni,pipio 'se c.aracterizan así: 

..... t. , 

I 

2.1 Capacitación pai~iu fonn
Q 

nistrativo y tecno!ógidi¡t'~ 

,""' ..... .,.'" en e~ án¡bito admi-

, 
, 1' .. , 

.\ 

2.1. 1. Es un progniina' de'~ 
nas, que se realiza:ní~,.c<?l1, ' 
citación y siete (7) , nivel~s 

Q Formación del recurso 

• 

:lcinco (45) perso­
co (1 ~5) cupos de capa-

", " 
. 1.. ' i~'" A, 

Q horas/curso) 
ai:)t.~ ... Ll,,,, o) o Administración bé:sie a:! 45:cupqs; 3 

'" Joyería básica (45 cupos, 30 hora!~~1il~SÓ) .<, 1'~.'-
o Casting (30 cupos, 30 horaS/9urso):~ ~' ~ '-

.. 

... ... .. "¡;¡". "", 

fJ:¡ Engaste básico (10 cupos, 45 horas/cur~o)' 

6 Metalurgia básica (15 cupos, 15 horas/ct1rso) 
~ Pulin1ento en masa (15 cupos. 15 horas/curso) 

2.1.2 Se formarán C01110 111Ínin1o dos (2) PYMES o ernpresas asociativas 
2.1 .3 Este programa trabajará con grupos de población vulnerable 
2 .1.4 El calUpo de trabajo es de tecnología liInpia y de fácil control run­

biental (se hará énfasis en las políticas de ORO VERDE) (Green 
Marketing) 

COMITÉ INTER-INSTITUCIONAL DE JOYERIA 
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!l~:~~r~E DE LA INDUSTRIA ' 
1.;:~~.?1t DE LA JOYEHIA EN ANTIOQUI~rteS!nras d Ce Ort .10 

c=:~&wr:!A:~~~m-m.ta:i:lO~'1:;;i:''IiO,t;:)~~-cu4:'~·:!:r.=:z:¡.2EC:W!;~~~tIg:rn¡r~~~ 
el l ,O_'tl? 

2.1.5. Una vez tenninada cada fase de capacitación en cada sitio ele 
gido, este será autosostenible 

2.1.6 Se tiene vasta experiencia en desarrollar este tipo de capacitacio-
nes. 

2.1.7. El costo de capacitación por persona es solamente de seiscientos 
cincuenta (650) dólares aprox. , Costo lTIUy bajo comparado con ca­
pacitaciones similares en países de Europa o USA (Us$ 8,500 / per­
sona capacitación Solatl1ente) . (ver anexo fotocopias progrmllas si-
¡nilares escuelas en Rorna) . 

2.1.8 . El programa es una resIfpestaf 
rrollará en un período de tres . 
cluye los lnontaj e~ ,de tall 

. da y eficaz puesto que se desa­
lodllidad. Este tienlpo in­
ión~Y,las capacitaciones . . 

I,*'f¡~ 

2.2 hnpicmentac1ón y m . 
"." ~¡, • 

,. ,,' • l ~/.. ' . 
2.2.1. Se debe aseg~l.~~af. la óptiina tecnología y 

brindarles a los' .. . adenui1,de ser propieta-
rios de s 1S propios 'Inedi'6s de ' . ,.~~ .,' .," 

2.2.2. El costo pro~ed;ió' de;,cada ,d'ucción selni- industrial es 
de veinte y seis l11ir'(26:000) ~lar~~,,( c8st9.~act!:lal). El costo de este 
taller es asumido por los artesanos' bajo ;éórtvenios con la empresa 
privada para adquirir luhqu!!J;ariá\9;C origen nacional con las siguien-

• 1 

tes ventaJas: . 
el 30%> del valor del equipo como cuota inicial y el 70% restante a 24 

meses. 
(!j Préstanl0s directos sin intennediación bancaria y sin codeudores. 
~ Intereses iguales al índice inflacionario. 
o Facilidades de subsidio en un porcentaje del costo de los equipos por 

parte de la elnpresa privada. 
2.2.3. Cada nlunicipio debe apoyar con un pequeño local en comodato 

(40 mts cuadrados) tasado en Us$ 5.000 111ás adecuación de local por 
us$ 2.500 

COMITÉ INTER-INSTITUCIONAL DE JOYERJA 
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1. ·, 

3. COMERCIALIZACI'eJ~ 
..... :f' J. 

\ 

1" 
···'· 1 

Se fonnará una :·)empre~d; . d~'~óicipal que trabaje 
conjuntan1entc co~_,ls}.s: pro pol-itana y desarrolle 
los mercados detectados en -~· ·. 

' .. J.. • ;/' .• 

Se espera unir este progran1a .. de la Asociación de 
"!~ " • 

Joyeros del Oq,qj~ent~, ·1}\Índapión :_.. y .tod,,~s aquellas institu-
·}1 't '"" '• ··""'' •' r 

ciones que consideren viable trab'~a·r' eh este:~septi-do. , ··~ ' 

... ·~ ... ·,, 
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XI. PLAN DE DESARROLLO PARA EL AREA 
lVíETROPOLMTANA 

SITUAC!ON ACTUAL 

Aunque Medellín tiene todas las facilidades para ser un centro de produc­
ción 111undial de joyas esto no se ha cristalizado debido a factores tales 
corno: la inasistencia de un gren1io o de organismos serios que tengan 
poder de convocatoria (lDUy diferente a esfuerzos aislados que han diluido 
por falta de unión), 1:"\ 

l~' , 
"\ r.:.;:, ," 

f 4~ 

Aspectos que identifican oportul~ié1rades J' : ' 
• \t( _ '~l '. . .,"/~ 

o Los actuales caInb' .' ri • trá:ciQhe.~, 1 
eb El alto nivel de ' 

mas . ~ • f'I, . 

e apoyo a estos progra­
I 

o Mano de obra 
o Medios ~"~ttrans . el exterior eficientes 
o 'Un recurs¿(h.ll111al)O fácilmente recalificable 
• Factores 'de seguridad luanejabJes . t 

Zona ti-anea aduanera 
Q) El proyecto de puerto seco 
«) Ellnercado nacional esta saturado 

. o . Lasí~referencias arancelarias ,.... -

Aspectos que identifican dificultades 

o Falta de conocimientos tecnológicos . 
Q Falta de integración gren1ial 
o Individualislllo exagerado. 
¡¡) Falta de canales de comercia1ización al exterior. 
€) Falta de luecanisil10s de financiación 
e Empirismo en los procesos (son solan1ente artesanales) 
o Falta de mentalidad abierta a la informática (web) 

COMITÉ INTER-INSTITUCIONAL DE JO):' ERIA 
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·~~·· DE LA INDUSTRIA 
!~- .~/t DE LA JOYERIA EN ANTIOQUIA n 
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L OBJETIVO 
Crear un centro que se encargue de canalizar el trabajo del área provin­

cial y del área n1etropolitana hacia objetivos de exportación, dirigiendo es­
fuerzos hacia el perfeccionmniento del área estandarización (engastes, ter­
minados y ley del1netal). 

2. ESTRATEGIAS 
Para asegurar el resultado eficiente de este proyecto se deben desarrollar 4 
estrategias básicas como son: ,.., 
2.1 Calificación para fonnar operarios- j unicitt10s del área 

metropolitana, básicmnent@ 'Jñ1p.fi ·~· · de ··capacitación 
con progrmnas '• plai1 co1no un1v.erso 
estudiantes de especial (n1ujeres jefes 
de hog~J,; · · · 
Recalificai· 

.. · .. 
..... -..,Ju). j 

existente teniendo con1o n1eta 1~ estanda-
control de calidad: .· ~ 

2.2 
rizaci~P::..de proc 

o Casting ii~tft~sttial ,. 
~ A.dministrá.c[íff~l d~ En1presas de jo y ería 
G> Procesos de pulimento en In asa 
Gol Engastes especializados 
" IV1al}ejo de·Inetales blancos 

Mariejo de mermas .... 
~ Manejo eficiente de la calidad del metal 
2.3 Especialización de joyeros de alto nivel haciendo énfasis en: 

Diseño especializado 
Troquel ería 

o Gemología 
~ Investigación de tecnología de alto nivel 
G Expertos en n1ercadeo internacional en el sector 
Canalizar esfuerzos para la creación de un centro tecnológico de joyería. 

COMITÉ INTER-JNSTITUCIONAL DE JOYERIA 



4. 

DE LA INDUSTRIA 
D~ LA JOYERIA EN ANTIOQUIA 

. .. 'Fl ¡..,~ 
.1 ~ 1<1 (,¡"'" .. " 

<!!l ", I ,)1 

f~. '" ". ¡¡;:f. 
I .10 1~1 

::: .. ~~J I ,,\I¡~ ./. 
" .J¡"JJ. "I-;:.¡, 

J , 

.',~ 
f .i~.:.i~ 

"l. J 
~'I¡ ..... ~ '. 

f 
~. ~ 

< 

~ 

Con el a~!e~,ipr. 
cialización' 'ex' , 

dad de ptg.duccióu, 

• ''11'' ,'IV! 

.Henar los requisitos para uha comer-
. proyecto ~os ~asegur~ll'ía una ~FrI1 capaci­
ldad, buen dIseno y baJos costos de produc-

'1 " •. • , ;JI Clono !¡.1 ' l' f ' 
j 

\(¡ I ft j ~~" l'" 

Lo anterior nos aporta las fac~liades para la creación de una entidad 
empresarial pluralista que asurna todo el reto exportador de los dos 
play.es propuestos. . 

.,' ~ ~' /' 

COMiTÉ INTER-INSTITUCIONAL DE JOYERlA 

14 



~~r!·-~:· DE LA .JOYERIA EN ANTIOQUJA 1s 
· ·· .. ~~,. ·· ··· .. s;;-."7:"'.:r--. l10't"'J:i':7?'i";;t;.;-r-:;n:;;;;::rztr"'r"·' ': ,; •5 íJ t '. r ¡·r ~ ..... ::¡·._ · trrr=""'í";r~-.;,·~-"*~a!!O! 'M' s. +: &" ,r.¡¡¡.z.:¡,_-;:;;,¡:r;p:pgm 

DIVISAS Y EMPLEO 

La producción de oro en Col01nbia era de 37 toneladas n1étricas en 1997, 
esta producción legal ha bajado hasta niveles de 12 toneladas aproximada­
tnente en la actualidad. 

Tmnando a Viet Nan1 co1no ejen1plo, poden1os hacer una buena compara­
ción. Este país recienten1ente ha estado recuperand•) su economía después 
de salir de una guerra y un colonialisn1o de mas de 50 años. Nunca tuvo 
una tradición joyera pero figura en los úl · ' os e~~Jos reportes 
del Concejo Mundial del oro con1o un de j6'y~~ con una 

1 lp f41 , .· " ;,4 'r 

producción de 50.to~eJadas an S d~_Jó~ .,... ,, .. 
Pa1ian1os de las stgut : · / . .J.:. · · 

.. • f . 'l,: , • 

o Van1os a fabncar 5 .. t~l).elttlas as Ge Joyas en oro . 
...... ,...., .\ ""'' • -1 

Cada joye .. 1.~o.;-p · .:. n1ínüno 200 gran1os de o~o al n1es 
(cantidad müY con los estándares nonnale~)J. 

o Poden1os 'dar un Ial gado n1inin1o de Us$ 2 a cada granJo. 
¡.,1' Entonces: .. 1 ..-

, 4 • .r • 
5 t0neJ~das equivalen a 5.000 kgs = 5.000.000 gramos. 

De este dato concluil110S que podemos fabricar: 
5.000.000/12 1neses = 416.6 66 gn1s por mes 

116.666 gms 1 20o' gms por persona ..... 2 .083 en1plcos directos 
;J los empleos indirectos están en una proporción de 1 a G 

2.083 x 6 '=12.498 empleos indirectos 
la ganancia promedio por persona es de: 

200gms x U s$ 2 = U s$400 
Las divisas generadas serían de: 

5.000.000 gms x ·us$ 2 = Us$ 10.000.000 

C01no poden1os apreciar en el anterior ejercicio, el plan que se propone no 
es utópico, las cifras que se n1anejan para adelantar el programa son pocas 
co1nparadas con los resultados obtenidos. Estmnos además manejando unas 
cifras de producción n1uy bajas. 

COMITÉ INTER-INSTITUClONAL D]~ JOYERíA 
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COSTOS DE INVElltSION 

Los costos de la inversión sunlan Us$ 2.600.000 cuya distribución porme­
norizada se puede ver en el Anexo "Flujo de caja". 
El proyecto se divide en nueve (9) actividades principales así : 

1) Formulación? conformación y puesta en. rnarcha de U!Iil CentB'o de 
Desa:rroHo Product~vo (C.D.P.) para el sector de la joyería el cual está 
en!l1arcado en el plan para el desarrollo de la nlicroelnpresa. Tiene un costo 
de inversión en el prÍlner año de Us$ 100. 200~~pO en los 4 
,a~os ~iguientes. Este C.D.P es }f", ,~ fu n da!TI:ep.t al para 
dIreccIonar el proyecto.·~ '. . I J ,~... ~ 
2) Proceso pedagó . ación ~n~jbs idpios de! Plan 
Frontera Tiene un len'~~;51~i~ner afio de sólo Us$ 83.000 
y de U s$ 124::;090 I • 

3) ImplementaCió,n de producción y adectnadón.~~e loca~es 
en comoda~.op .. cón un ·'Us$ 67.000 en el :grimer año y Us'$ 100.500 
en el siguien'(e .. ~'Los lecursos para esta etapa ya están gestionados con la 
empresa :prit.vadaty. lbs ll1W1icipios. 
4) y 5) Ampliación de! Plan Frontera: Replicabilidad del plan en los dos 
puntos antériores en doce (12) municipios ,del resto del departaIl1ento con 
un costp de Us$ 900.000 en los cuatro, afios siguientes. 
6) Fotma,ción de operarios joyeros en cinco lnunicipios del Area Metro­
politana a partir del segundo año del proyecto con una inversión de Us$ 
200.000 
7) RecaHficación. de joyeros profesionales en eX Arca Metropolitana 
según propuestas de fonnadores Italianos (costo aprox. de Us$ 200 .000) 
8) Conformación de! centro de manufathlJ.:ta o taller centTal para el 
tenninado y pulinlentado de joyas para su posterior expoliación, Tiene un 
costo de Us$ 100.000 por año, para un total de Us$500 .000. 
9) ,Formadón de unidades exportadoras, con una inversión de U s$ 
25 .000 anuales durante los cinco años de implen1entación del proyecto. 
Esto para apoyar las alianzas estratégicas de n1ercadeo con otras entidades. 

COMITÉ INTER-lNSTITUCIONAL Dl!~ JOY]~RIA 



PEDAGOGIA 
Para lograr la optinlizaciól1 y eficiena.ifl 
necesario reorientar los ' eAt6'S I 'Y~:~ ~ 
trabajo y conducta . abi,lid)d.:'~e 

.,. I .JIi1 ,.:'~ ' 

II.~~. 

a de 'J~'$tjoquia es 
qui~n~s qon su 

1i" 

lo . 
!~'.~~~" .~~ ,,~lr 

Esta reorienta~.~(>n. tbfr. Yrr ettérgHls se logra a través de la 
fODllación de; ,tos la IIcual está encargada básic~lente la 
capacitacióJl', ... sobre 1 s trabajando y que apunút con este 
proyecto nc)""&,6~O -prep,ara¡ a los operarios y a los joyeros en su actividad 
econólnica 'st JiQ.~}~<;léinás de manera fUl'l:ganlental a la fonnación de seres 
hmuanos qu~ . encuentran en su la~or comprOlniso, desarrollo personal y 
satisfacción.' ", 
Este programa académico está enfocado en 'dos grandes aspectos: 

( 
,1 

~ " 
El primero al.fortalecilniento del ser y 
El segundo al fortalecinliento del hacer 

Conj ugados mnbos buscan la calidad, la productividad y la eficiencia. 
La proyección y trascendencia de estos cursos esta encaIllinada a que 
paulatinatnente se capaciten grupos de personas que se desenlpeñan en el 
sector de joyería de nlanera empírica para lograr así la profesionalización 
del oficio que por su naturaleza es parte fundarnental de la economía y 
repercute el desarrollo integral de cada nlunicipio, del departamento y del 

, 
pals. 
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rVi(ODULO 1 
(,~ " d 1 SER) ~t.~.; 
ionnaClon e ,.".,~!:i1" . 

0,,:'(";: .~~ "/~. ~'\'r! 

Objetivosensli lón, ubi", .... ",.HJ" 
J_~~ ~' :.. .' ~ , 

1. ~~':,r:~ vi~~::¡ .. , . : o se:- hUlnano: Actitud de servicio 
2. ~~ . "ndad y abundancIa 
G 1;,'~" mental positiva 
~ e ~,. centración 

3. IInagen personal - enlpresarial 
o Amar lo pr~pi9 ,.' ' .- 0> 

e Función social de la empresa 
4. COlnunicación y trabajo en equipo 
5. Ética 
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fvl0DULO IR ]JJARt\ FORMACliLrNY CALiFRCACilON BASICA 
DE l'ECPBCOS JOYEROS 

OBJETIVOS DEL CURSO: 
},¡fotivar el personal con especial atracción o deseo al campo de la joyería 
por inedio de un curso serio, rápido y eficaz. 

OBJETIVOS DEL ESPECH?!COS DEL 
El aluluno adquirirá habili 
técnicas básicas a 

's ~ 
totahnente práctico está dirigido a todas ias personas del 

pro para adquirir unos conocin1ientos básicos de joyería artesanal, 
con poca o sin experiencia previa de joyería. 

TENtARlO: 
Manejo de l11etales, técnicas básicas, soldadura, fabric-ación de argollas y 
anillos y annados básicos, otros. 

PRE-REQUISITOS: 
Ninguno. 

JUSTIFICACION AL CURSO: 
Es indispensable que las personas que deseen trabajar la joyería tengan 
unos fundamentos básicos sobre eleluentos prÍlnarios de técnica. 

COM1TÉ INTER-lNSTITUCIONAL DE JOYERJA 
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2-FUNDICION A JLA CERA }f'ERDID¡l O C/\.STING 

IOBJET1VOS DEL CURSO: 
Los participantes estarán capacitados para fabricar piezas de joyería en 
serie, base de una producción industrial a rnuy bajos costos y con ahorros 
de tien1po rnuy grandes. 

OBJETIVOS ESPEC!FICOS DEL CURSO ~ 

Se aprenderá a inyectar ceras, fabricar InoIdes, nociones de apertura de 
luoldes, arbolados, investimentados, técnicas de tratall1ientos ténnicos y 
vaciados de metal en moldes refractarios. 

tos 

TE ';. ",' O: 
':f. 

Cera, inyectados, en1pacados de 110delos, vulcanizados, apertura de mol-
des, tratalnientos de vacío, tratalnientos térmicos, producción industrial. 

PRE-REQUISITOS: 
Joyería básica. 

JUSTI~"ICACION AL CURSO: 
el proceso de !11icro-fusión a la cera perdida, con10 es también conocido el 
"CASTING", es la forma m~s efectiva de producir joyería en forma indus­
trial y con una excelente calidad. En nuestro medio el conoclIlliento del 

'CASTING es fragn1entario y plagado de errores de técnica, por 10 cual los 
resultados obtenidos no son lTIUy buenos y no llenan las expectativas que 
se podrían obtener siguiendo las técnicas apropiadas. 
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PLAN ESTRA TEGJCO PARA l~L FOfvtENTO 
DE LA ~NDUSTRV\ 

DE LA JOYER A EN ANTIOQUJA 

3- ft1ETALURG!A EASIC;\ ~)~ Mit!ALES 1 .OBLES 

OBJETIVOS DEL CURSO DE METALUI GIA BAS~CA: 
Lograr por n1edio de este curso los conocimientos apropiados y correctos 
para el n1anejo de las aleaciones usadas en la joyería moderna desde el 
punto de vista fisicoquünico. 

OBJETIVOS ESPECIFICOS DEL CUH.SO DE 
METALURGt4 .. UASICA: 

,, ........... )[ .. ..., práctico está dirigido a perso 1::ts con unos conoci-
. · .ásicos de joyería o experiencia previa de joyería. , / 

..... ~r.:ll1.P!'.;:··' . •.· 

Manejo de metales, ley de kilatajes, identificación ·de leyes, colores, ligas y 
.)!, 

purificaciones. '. . . r ,.,. pf<i"' 

PRE-REQUISI1 OS: 
Algún conociiniento en joyería o fundición. 

JUST.liFICACRON AL CURSO DE METALURGIA BA.SICA: 
Una de las desventajas más grandes para con1petir con los tnercados 
externos, es la. incapacidad nuestra para tnanejar aleaciones de oro correc­
tamente . Es tnuy corriente en nuestro medio trabajar el oro en la fonna que 
sale de la n1ina, manejamos aleaciones ternarias básican1ente (oro, plata y 
cobre J n1uy desventajosas frente a otro tipo de aleaciones cuaternarias (oro, 
plata, cobre, zinc) que hacen n1ás trabajable 1- s aleaciones de oro. 
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aso: 
a engastar las diferentes gen18s en las joyas preciosas. ,;':' 

TEMARIO: 
Manejo básico del 1110tor-tool, engastes J~mcy) redondos, esmeralda, carré, 
marquis y otros. . 

PUNTO DE INTERES: Técnica anlericana seguida por interesantes 
vídeos ilustrativos. Curso totalmente práctico. 

Dirftgidü a: Joyeros 

Pre-requisito: Joyeros básicos. 

JUSTlíFICACION~ esta parte del proceso de joyería identifica la diferen­
cia entre una joya de calidad y Ulla joya regular. Es uno de nuestras 
debilidades COTI10 joyeros. 
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rtesanlas de ColombIa 

':/,; . 

leAS 

oyas en cantidades industriales. 

Man(;'jo de barriles rotatorios, barriles n1agnético~ y pulimento electroquí-
. ' 

lUICO 
~ w 

PUNTO DE<[NliJffiRES:·'telU'átotahnellte nuevo en el contexto nacional. 
PU'c-requisito: Joyeros básicos. y casteadores. 

JUSTIFICACION: esta etapa del proceso de joyería es el que detennina 
los altos procesos de producción industrial, que requiere el comerCIO 
internacional 
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6 
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FLUJO DE CAJA 
DEL 

PROYECTO 

- ~~~~~._..~os:IL"'I.,E:S~!~:==:.:&IU-w;w>m=:a;;v.¡ ;a..:~ -- mr:?:"FC-en-r: ~ -.-..--~~~ 

~~·-" 

~ 
. • l • ¡, l j 

act¡vrtfé;;O. ( ¡ Ai1os de! proyecto 1cap 
---~ ---- - - - -------------~--- - --

I~I] 
cupos costo F!i'J.~\NCIACION 

Í Costtuni O~ 1 2 3 
-"-~~~~=-u:cl"=~..c ·.- ·, . ·- ,. = 

.. .. 228J100.000 50.000 1 50.000 50.000 - ·-

Calificación plan frontera 
Talleres y comodato PF 
Ampliación plan frontera 
Talleres y comodato APF 
Formacion operarios Area Metro 
Recalif joyeros Area metro 
Centro de manufactura 

rormacion unidades exeortadoras 

ISub Total ~~=~ 
TOJAL 

- -

!Plan frontera inicial 
.A.mpliacion plan frontera 
Area metropolitana 

Promedio por persona 

922 1 83.000 1 124.500 ! 
744 
922 
744 
444 

2.000 
380 

95 

2.600.000 --
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Second quarter 2002 highlights 

• Gold price rises in many currencies, the fragile world econorny and 

political worries combined to limit the quantity of gold used in 

jewellery and in industrial applications in Q2. At 581 and 74 tonnes, 

respectively, these were 16% and 5% lower than ayear earlier. The 

climate was more favourable for gold investment with strong growth 

in certain countries. However, the rise in price prompted dishoarding 

elsewhere, reducing net investment demand to 57 tonnes, 12% 

below ayear· earlier. Total demand, including dental uses, was 729 

tonnes. 14% below 02 2001. 

11 A sharp fall in demand in India, a rnarket particularly sensitive to 

price volalility, accounled for much of lhe decline. In conlrast, 

demand showed healthy growlh in lhose markets where economic 

recovery wils more advanced, such as Turkey and parts of East A5ia. 

Industrial demand was hight?r lhan ayear ea rl ier throughout Eüst 

Asia, suggestmg that a recovery in electronics production could be 

under way, after the recen l severe downturn. 

• Although the quantity of gold used fell, its value in US dollars was 

virtually unchanged from a year earlier as a consequence of the rise 

in the U5 dollar price. A rise in the value of investment (up 3%) and 

industrial dern21nd (up 9%) was offset by a 2% decline in jeweller·y 

demand . 

This issue contuins the first statist1cs to be published on the new bosis for Go/d 

Demand Trends. The World Gold Council has outsourced compilation of gold demand 
statistics to Gold Fields Mineral Services Ltd, who can draw on the resources and 
knowledge of WGC staff as well as their own. The new data have en hanced quality 
and greater coverage; industriul and dental dernand are now included os wl!ll <JS 

global demand for jewel lery und retoil investment . There are some changes to 
definitions. Full details of the changes and the new definitions are given in the insert. 
Past data have been revised to agree with the new definitions. 

© World Gold Council and Gold Fields Mineral Services Ltd 2002. 
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B Gold demand 

Overview 
• To match the change in statistics there is a new 

design and layout for Gold Demand Trends. ThP 

pubJ/culÍOfl Wt// ~{iJ/{ Wlr/t un UVC!IVH'W 

summarising key poinls. The main section wi/1 
treat "consumer demand" (jewel/ery plus net 
retail investment) on a counlry-by-country basis. 
This covers purchases by individual consumers 
and is therefore broaclly similar to Lhe scopc of 
the previous publication although definitions 
and in somc cases covcr<Jge have changed (sce 
insert) . Following this wi/1 be two sections, one 
on industrial demancf and onc on c/('nt¡;/ 
dcmand. The final lcxt wi/1, as usual, comment 
on market dcve/opmcnts, which both influencc, 
and are influenced by, golcl demand. The 
public.Jlion wnclucles with an extended 
statistical appendtx. 

Three main factors played on gold demand 
As was the case in the first three months of the 
year, three main factors accounted for much of 
the rnovement in gold dernand dunng the 
second quarter. The rise in the dallar price had 
an adverse efiect on jewellery and industrial 
demand in most countries, other than those 
with currenCi es wh1ch appreciated with respect 
to the dallar. The price rnovement had a mixed 
effect on investment: a rising price encouragcs 

purchases but can also stimulate dishoarding. 

Economir: weaknf'ss had negative impact on 

J~Wcllcry diiU 1numl11c1l demoncJ. Polillcal 
worrics dampcned Jewellery dcmand in a 
number of cases but for the most part supported 
investment. Overall demand in the second 
quarter was 729.0 tonnes, 14% below Q2 2001. 
The dollar value of dernand in Q2 v.·as, how ever, 
eHectively unchanged from a year earlier since 
thc fati in the qu<m\lty or gold was almost 
exactly offset by the risc in price. 

Consumer demand 
Over.:JII dcmand by consurners Ucw ellery plus 
retail investrnent) was 15% lower in Q2 than a 
ycar ear lier. 1\s 1n O 1, thc m e 1n lhe dallar price 
hurt jewellery demand - 1n many countries. This 

mcluded, in part1cul a1, countnes such as India 
and thosc in the Middle East, where demand is 
sensitive to price volatrl 1ty, and the existence of a 
substantial exchange market for jewellery 
enablcs consumer·s to purchase il new piece of 
jewelle1y by trading in one of their own. In such 
mar kets il is common for both Lhe trade and 
consumcrs to hold back from buying for cash at 
tirnes of <1 ming pncc. Dernand for new gold 
returns once they feel more certain that the price 
has stubil1sed at whatever lcvcl thrs occurs . 

1. Q2% change o ver year earlier 2. Year to date% change over year earlier 

1 2 

í 
-·------ ---____ .. -------------------------- -·--· ---- - ---------· 

Q2% Yearto 
1 2000 2001 Q2'01 Q3'01 Q4'01 Q1'02 Q2'02 change date% 

1 

Tonnes 

Total consumer 3337.6 3358.9 754.0 754.1 1014.2 702.4 637.6 -15.4 -15.7 
1 

Jewellery 3177.2 3005.8 689.7 626.5 921.1 610.8 580.8 -15.8 -18.3 1 1 
lnvestment 160.4 353.1 64.3 127.6 93.2 91.7 56.8 -11.7 12.2 

1 

------ ___ , 
-~ -

1 Industrial 387.3 305.2 ... 79.4 68.1 78.3 66.6 74.4 -6.4 -11.2 
1 Dental 68.8 67 .8 16.9 16.9 17.1 17.1 17.0 0.4 0.8 

Total 3793.7 3731.9 850.4 839.1 1109.6 786 .1 729.0 -14.3 -15.0 
' 

Value, $bn 1 

Total consumer 29.95 29.28 6.49 6.65 9.08 6.55 6.41 -1.2 -4.6 1 

Jewellery 28.51 26.20 5.94 5.52 8.25 5.69 5.84 -1.6 -7.4 
1 

lnvestment 1.44 3.08 ;; ~ g:~S 1.12 0.83 0.85 0.57 3.2 26.2 

1 

~-~·-·--· -··· .... 
Industrial 3.48 2.66 0.68 0.60 0.70 0.62 0.75 9.4 0.9 

Dental 0.62 0.59 0.15 0.15 0.15 0.16 0.17 17.2 14.3 1 ---- -, 

1 

Total 34.04 32.53 I.32 7.39 9.94 7.33 7.33 0.1 -3.7 

Price, $/oz 279.1 271.1 267.7 274.1 278.6 289.9 312.7 16.8 13.4 1 
1 

------------------------------------ --- -- - ----------- -·-·- -·-·- ----·--· - - - -·-- - -· -- - - _ _______ _ J 
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Change in net retail investment H1 2001 to H2 2002. tonnes recovery in East Asia where year­
on-year growth rates were 

univcr~ally positivc. F.:~ctors .1t 

play tncluded the facl that lile 
semi -conductor market seems to 
have stabilised while electronics 
goods manufacturers have been 
restocking. In Europe and the 
USA continued weakness in 
telecornrnun ications and decor-

-¡,~j~~kh~.; ,...,...,_ _ __,......_......,... __ ~ 
~~~--~~--~~ 

Switze land 

-60.0 -40.0 -20.0 0.0 20.0 

The weak market for jewellery was also affectcd 
by geo-political concerns - which lowered 
consumer confidence and in sorne cases 

constrained tourism- and by the fragile state of 
the world economy. Dernand for jewellery is 
very sensitive to consumers' incomes. lt is 
noticeable that in Turkey, and in somc countries 
in East Asia where recovery is more advanced, 
jewellery demand showed growth . The rise in 
price meant that the dallar value of jewellcry 
purchases was just 2% lower than ayear earlier. 

Results for retad invcstment were dnven by 
conflicting factors, as in Q1 . Political and 
economic worries, talling stock markets, 
concerns over corporate govcrnance and price 
rises in certam countnes cncouraged much gold 
purchasing. But price rises also encourage 
dishoarding and this ternpered net otftake at 
the retail level. In Q2, unlike Q1, the negative 
impact outwerghed the rositive so that the 
quantity of gold purchased was 12% lower than 
a year earlier. The strong first quarter 
nevertheless meant that offtake for the first half 
year was 12% highcr. In general, the mix of 
factors that influenced gold inveslment during 
the first hal f of 2002 had varying and sometimes 
very different impacts- as the bar chart shows -
in different countries and regions. Despite the 
fall in quantity, the dallar value of gold bought 

for investment in Q2 was 3% higher than ayear 
earlier; for the first half the rise in value was a 

substantial 26%. 

Industrial and dental demand 
While the hesitant global econorny prolonged 
the downturn in overall industrial demand for 
gold, the quarter brought the first signs of 

World Gold Council - Gold Demand Trends No 40 
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ative rnarkets limited demand. 
With the rise in price, the dallar 
value of industrial dernand in Q2 
was 9% higher than a year 
ear-lter. Dental demand was 

stable in quantity terrns; the rise tn thc dollilt 
value was 17%. 

Outlook for demand 
Political uncertainties and economic worTics 
seem likely to underpin demand for investment 
gold in thc irnrnediate future. Unlcss the gold 
price rises again then jewellery dernand should 
start to recover; the physrcal market now seerns 
to have adapted to prices in excess of $300 per 
oz. The recovery in jewcllery demand shoultl 
gain strength once thc stuttering global 
economic recovery gathers pace; industrial 
demand should likewise pick up. In the 
immediate future a defrctent monsoon in 
certain regions of India wtll dull what would 
otherwise be bright prospccts in that countr¡ 

Gold market developments 
After the gold price moved into htgher rangcs in 
most currencies 111 Lhe ftrst quarter, Lhe pcrtod 
between May and August was largely a time of 
price consolidation. TI1e prtce tn rnost maJOr 
currencies was steady, although dallar weakness 
boosted prices in dallar term s. The test of 
$330/ounce in rnid-May represented a 
culrntnation of widcspread nervousness over thc 
outlook for equities and currencies, with the 
Bank of Japan repeatedly intervening in the 
currency markcts, and Lhe financia! sector 
starting to change its view on interest rates and 
look for further cuts in the US at least. 

Corporate governance remained an issue, while 
a gradual build-up in political tension remained 
supportive. With the "professional" trade 
largely absent in Lhe sumrner, and spe<ulative 
positions turning neutral, the market effectively 
traded a $305-325/ounce range. 
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Jewellery, bar and coin 
demand in India and 
Pakistan 

\.:.Onsumer aemana Gewellery and retail investment) 

India and Pakistan 
• Price volatility continued to hurt demand 

Rising rupee prices again deterred demand for 

frosh gold jewellery in India, part icu larly <IS the 

lndian authorities prevented the rupee from 
appreciating fu lly in respo nse to t he dollar's 
decline. Weak rural incomes and a less 
buoyant economy were secondary factors. 
Meanwhile, whil e th e prospect of price rises 
and the geopolítica! situation - notably the 
cris is in Kashmir - w ere favourable to 
investment, the rise in price also encouraged 
dishoardin g so tha t net invest ment was 
sharply down on year-earlier levels. 

In the f irst two m onths of the quarter 
consumer demand recovered to some extent, 

aid ed by a vib rant wedding season, ausp icious 
days for gold buying and periodic bouts of 
j ew ellery pu rchas ing w hen t he price stabil ised 
for short periods. l-lowever the renewed climb 
in gold prices from the second half of May 
meant that once the wedd ing season ended 
there was little to support demand. In June 
offic ial gold imports slumped to one of the 
lowest levels seen since libera lisation at the 
end o f 1997. The year-on-year fall in consumer 
demand in the second quarter was less severe 
t han in the f irst quarter but sti ll reached 41%. 

lnd1an demand is always sensitive to price 
volatility. An increasing or volatile price always 
chokes off demand for a period until the trade 
and consumers fee l that it has settled down. lt 
is thi s, facilitated by the existencc of tlle 
extensive exchange market for jewellery, 
which is primarily responsible for the very 
sharp f all in measured demand during the f irst 

six months of 2002. lt rs common in India for 
consumers to purchase, or part -purchase, a 

piecc of jr.w~l l e'>' by Pxchanging a p lace of 
appropr iate weighl of their own. At t imes of 
prrce volatility, consumer~ wrll rcsort to th is 
rather than purchasing all new metal w ith 
cash. Sorne est imates suggest that 50-60% of 
purchases were financed in this way. 

Such purchases are excluded from our 
stat istics. lt must also be pointed out t hat the 
new basis of Gold Demand Trends in Q2 
statistics, wh ich ad opts a narrow er definition 
than the previous figures, has the effect of 
showing a larger fa ll in j ewellery demand than 
our earlier figures. For details of this, and f o r 
sorne f urther comments on t he lndian data, see 
the box on the following page . 

Prospects for dernand in India during the 
remainder of the year are mixed . Since July 
there have been reports of good trade 
purchasing when the international price fell 
below $31 0 per oz and it seems t hat both trade 
and consumers have now adapted toa price in 
excess of $300. There are many auspicious days 
for weddings as we ll as the festiva l season. 
Un like last year there is no Adik Mas, t he 
occasional month added to the lndian calendar 
which is inauspicious for demand. All of these 
suggest that gold demand should be vibrant in 
the months ahead. However the lndian 
monsoon has failed or been well below normal 
in a nurnber of (albeit not all) regions. Given 
the impor tance of rural demand for gold in 
India this will offset many of the positive 
factors. 

Consumer demand in India and Pakistan 
1. Q2% change over year earlier 2 . Year to date% change over year earlier 

Tonnes 2000 

India 723.0 

Jewellery 620.0 

lnvestment 103.0 
Paklstan 58.1 
Jewellery 54.1 
lnvestment 4.0 

" : ~t ; 1 

2001 

726.7 

614.7 

112.0 
-~-----

49.0 
47.0 

2.0 

Q3'01 

127.2 

8.4 
0.4 

04'01 

156.2 

132.2 

24.1 -
19.1 
18.3 
0.8 

1 2' 

Q2% Yearto 
Q1'02 ''r· Q1~pz change date% 

113.4 ' ',";126 .. 9 
:¡. ,;' 

-40.5 -45.8 

101 .1 r .•h:H3.2 -37.2 -42.9 
12.4 :n~~¡:[rrUr 13 :6 -58.5 -61.9 
1 5~2 "'~~,r~J o>t 19.6 22.3 
14.6 :. ,;•:; l ,O.~ 20.0 22.6 

0.6 ,,;'''-...:'•'.0:4 9.5 15.7 
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Artesanlas d 

C•ntro ... ocnm n!· ~o (.~'<DAR 

-
~:: Q2% Yearto 

Tonnes 2000 2001 Q3'01 Q4'01 Q1'02 .- i: ;·Q2'92 change date% 

Total demand 829.7 843.2 172.1 185.1 149.8 ;, 175~0 -25.9 -33,2 

Official imports 533.7 593.6 99.3 127.5 85.7 ; 94.4 47.5 -51.2 
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• Jewellery, bar and coin 
demand in mainland 
China, Hong Kong and 
Taiwan 

India and Pakistan (continued> 

Recovery in Pakistan 

In contrll5t to India, demanrJ in Pakistan 
staged a solid recovery from the subdued 
levels of the first half of 2001 with year-on­
year increases of around a fifth in both the 
first and second quarters. This occured despite 
the fact that rising prices hampered offtake 
during much of the quarter until prices eased 
from mid-June. Political tensions also 
encouraged gold investment buying. 

Greater China 
• Economic problems, rising prices reduce 

demand 
Economic problems in Hong Kong and Taiwan, 
coupled with rising and fluctuating prices, hit 
gold demand in Greater China during Q2. 
Overall consumar demand was 21% lower 
than ayear earlier anda 16% year-on-year fall 
was recorded for the first half year as a whole. 
Net retail investment demand was almost 
halved in the half-year with rising prices 
encouraging dishoarding and regulations 
continuing to hamper investment in mainland 
China. With the exception of shopping for 
Mother's Day the second quarter is 
traditionally a slow period for jewellery sales 
after the peak selling weeks before the 
Chinese New Year. 

The Pakistan government has announced that 

lic~m~:s will no lonqer be needed for the bulk 
import of gold and silver. Any organisation will 
be allowed to import gold providing they 
supply their own foreign exchange and pay 
normal duti es. Until now all imports have in 
practice been channelled via just three 
importers. The new arrangements should help 
provide a healthier market and avoid 
interruptions of supply to jewellers. 

Although second quarter demand was 
reasonably stablc in China, the frequency with 
which the central bank adjusted the domestic 
price of gold, albeit in response to 
international price movements, was partly 
responstble for the 4% drop in gold jewellery 
demand during Q2 as it prompted consumers 
to adopt a more cautious approach. 
Promotional campaigns encouraged offtake in 
the Easl but ovcrall gold sa les were also hurt 
by successful diamond and platinum sales 
campatgns. Diamonds and platmum are not 
sub¡ect to the regulatory barriers which, 
although slowly reduCtng, still hamper gold 
sales; additionally profit margins are higher 
encouragtng manufacturers to focus on them. 

1 Consumer demand in Greater China 
1. Q2% change over year earlier 2. Year to date% change over year earlier 

2 
,....---------------------------·---- ·---- --- ----------·----·----- ----------

Q2% Yearto 
Tonnes 2000 2001 Q2'01 Q3'01 Q4'01 Q1'02 Q2'02 change date% 

Greater China 292.6 269.7 1 66.2 63.5 64.0 67.6 52.2 -21.2 -15.7 

Jewellery 280.9 265.7 6,3.7 60.7 66.6 66.9 52.5 -17.6 -13.7 

lnvestment 11 .7 4.0 2.5. 2.8 -2.6 0 .7 -o.3 -89.5 
--~·-····--- ----

China 212.5 205.6 ~7.3 48.3 54.7 55.8 44.2 -6.6 -2.4 
·: 

Jewellery 205.6 203.2 45.-a 48.0 54.3 55.6 44.0 -4.0 -1 .2 

lnvestment 6.9 2.4 1.5 0.3 0.4 0.2 0.2 -86.7 -76.5 
_. ......................... ·-···--- ···!r~,.··rrrfr.rrrr, .,~ ..... ~ 

Hong Kong 23.0 21.6 5.0 4.1 6.0 ;¡ :, 4,0 -29.7 -20.0 
Jewellery 22.8 21.5 5.0 4.1 6.0 4.5 -20.9 -15.4 

lnvestment 0.2 0.0 0.0 -~..:..~--.....= ..:0.5 ---- - -· ·-
Taiwan 57.1 13.2, 10.3 5.2 5.8 4.0' -69.7 -63.9 

'· ;¡: ' Ú~2 Jewellery 52.5 41.0 • 7.8 8.2 5.3 . 4.0 -67.3 -63.0 

lnvestment 4.6 1.5 '1.0 2.5 -3.0 0.5 0.0 -75.0 

----------
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conomic weakness and record unemployment 

Bmalned the primary factors affecting gold 
emand in Hong Kong, and consequently gold 
emand was 30% lower in the second quarter. 
easonably brisk sales of gold jewellery over 
1e National Day holiday and Mother's Day, 
1ere mainly directed towards lightweight 
ems so overall volume was relatively modest . 

•espite the rising price of gold, the amount of 
ishoarding in the retail investment sector was 
egligible. The continuing macro economic 
1eakness is likely to be a reason for investors 
olding onto their gold. 

WORLD GOLD COUNCIL 

Taiwan experienced a further very weak 

quartcr, with gold jowcllcry dcmand lcss than 
a third of year-ear lier levels. The decline was 
reflective of continuing domestic economic 
hardship, particularly high unemployment. 
Extensive trading-in of old jewellery was a 
feature during the quarter. 

While the rising local gold price seems to have 
encouraged sorne gold investment, this appears 
to have been effectively offset by dishoarding 
leaving net investment at around zero. 

Japan & South Korea 
~pan: First half-year demand almost 
ouble year-earlier levels 
1panese retail investment demand staged a 
ear-on-year increase of 107% in the second 
uarter. Although this fell short of the heady 
1vels seen in Q1, gold nevertheless put in a 
>lid performance as a retail investment asset, 
1anks largely to lingering concerns over the 
ealth of the Japanese banking industry anda 
recarious stock market position. The public 
1ood is still cautious and the macro-economic 
wironment remains fragile, so the outtook 
'r investment demand therefore remains 
>sitive. 

1e jewellery side of gold demand in Japan 
as weaker, lower on the year by almost 7%. 
; a result of the generally dull economy 
)Wever, jewellery demand as a whole was 

slack and gold jewellery proved to be a 
dominant sector in an otherwise uninspinng 
market. 

Year-to-date gold consumption was almost 
double that seen during thc first hal f of 2001, 
rising by 95%, with an impressive 196% 
increase in investment consurnption . 

Economic recovery, weddings, the World 
Cup support Korean demand 
The football World Cup competition in Korea 
during Q2 provided consumers w ith an 
incentive to invest in one-off gold 
memorabilia . With economic recovery 
underway the quarter as a whole was 4% 
higher than the same period ayear earlier. 

Jewellery, bar and coin 
demand in Japan and 

South Korea 

Consumer demand in Japan & South Korea 
1. Q2% change over year earlier 2. Year to date% change over year earlier 

1 2 

t Q2% Yearto 
Tonnes 2000 2001 t: ,;Q~'.Q1.: Q3'01 Q4'01 Q1'02 "·,,, Q2~0i change date% 

Japan 105.1 113.9 t~.':l::r::;i~i 36.8 32.5 57.2 . . ' ~9 ;7 40.0 94.8 
Jewellery 49.8 50.6 14.8 12.5 12.2 ~ ... 11 ;7 -6.5 2.5 
lnvestment 55.3 63 .3 ·:' ·¡; ' t!;?.,____?2.<!_ ___ ] _0.0 45.0 . 1~.0 106.9 195.8 -----.... ----.----·~- ----·· -- - -South Korea 69.7 67.8 17.9 20.5 14.1 14.8 3.6 -1.5 
Jewellery 61.8 63.5 16.9 19.5 13.8 ' : ~ ' .• i 13.7 1.5 1.9 

lnvestment 8.0 4.4 1.0 1.0 0.3 1.1 41.0 -40.7 
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Japan & South Korea (continued) 

Jewellery, bar and coin 
demand in Indonesia, 
Thailand, Vietnam, 
Malaysia and 
Singapore 

Q2 jewellery consumption was a shade 

stronger on the yeM, thimks in part to seasonal 
wedding demand, resulting in a 2% year-to · 
date increase over 2001 . 

With the unanticipated success of lhe South 
Korean football team in the tournament, 

South-east Asia 
• Q2 demand 17% higher 

South-east Asia presented an overall positive 
picture for gold consumption in the second 
quarter, with a 30% year-on-year rise in 
investment offtake accounting for the 
majority of the 17% increase in total demand 
compared with Ql 2001. For the first half year 
demand in the region was essentially 
unchanged from a year earlier. 

On an individual country basis, the strongest 
performance came from Indonesia (up 55%), 
followed by a 7% gain in Malaysia. Singapore 

Consumer demand in South-east Asia 

commemorative coin and medals sold well and 
investrnent purchases amounted to 1.1 tonnes. 
This number would have been stronger stlll, 
were it not íor dishoarding prompted,by the 
rising gold price; the combination of low 
inflation anda healthy economic environment 
detracting frorn gold investment demand. 

and Thailand were both broadly neutral. 
Jewellery growth was positive in Vietnam but 
was outweighed by a fall in investment as a 
result of government action to curb the real 
estate boom. 

Rapid growth in Indonesia 
Jewellery consumption in Indonesia posted a 
strong quarter. Although this is compared with 
a sornewhat soft second quarter in 2001, 
demand for gold jcwellery was nevertheless 
buoyant rising 27% . This exuberance was 
driven by a fall in the domes tic price of gold, as 
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the rup iah gathered sufficient strength to 

more than offset the ri~ing international gold 
prlce, augmented by a good harvestlng sea son 
in April and an improved political and 
economic situation. 

For broadly similar reasons, investment 
demand also turned round from the minor 
levels of dishoarding seen during the same 
period ·of 2001 . It would I ikely have been 
higher had it not been for the relatively strong 
performance of the stock market since the 
beginning of the year, which diverted some of 
the funds 1hat would normally have be en 
directed towards gold. 

. Mixed trends in Thailand 
With the international gold price established 
at levels aboye S300/0z, demand for gold 
jewellery in Thailand languished during the 
quarter, over 7% lower than the already weak 
levels se en ayear previously. The second 
quarter is traditionally a 'time of low demand 
as it coincides with the start of the 5chool year, 
which often results in fami li es pawning gold 
for school fees. 

Investment was more robust, up a healthy 64% 
year-on-year. There are reports of a 
generalised jncrease in consumer interest in 
purchasing gold for investment purposes, 
particularly as a strengthening Thai baht 
counterbalanced the rising price to a certain 
degree, making gold more affordable. 

Curbs on real estate market hit gold 
investment in Vietnam 
Overall gold demand in Vietnam registered a 
drop of 9% in the second quarter, essentially 
the result of a 21 % fall in investment. 

Investment purchases of gold suffered as a 
result o f measures introduced by the 
government in an effort to curb the real estate 
boom. Given that gold bars are the primary 
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means of purchasing property in many areas, 

the inevitable impact was to keep investment 

in check. 

Jewellery on the other hand rallied by 20% 
over the same period ayear earlier. The reason 
behind the relatively enthusiastic demand for 
gold jewellery was investment-related, being 
primarily due to the perception of gold 
jewellery as a means of saving, in light of the 
rising price of the metal. 

A mixed picture in Malaysia; unchanged 
demand in Singapore 
Gold dernand in Malaysia during Q2 was 7% 
hlgher compared with Q2 2001, but the 
breakdown shows a firm rise in investment 
dernand competing with sluggish jewellery 
consumption. The high and relatively volatile 
price actian during the quarter, cornbined wlth 
general weakness across the retail sector as a 
whole, kept gold jewellery purchases rnuted . 
As a result 5uch consumption was marginally 
softer, down 0.1 tonnes to 3.4 tonnes. 

Gold investment trends were more positive; 
the rising price improved the appeal of gold as 
an investment vehicle, while the tensions in 
the Middle East ernphasised the safe haven 
aspect of gold. There was particular interest in 
the official Kijang Emas coin and investment 
consumption reached 1.1 tonnes compared 
with 0.7 tonnes ayear previously. 

In Singapore, both jewellery and investment 
offtake were unchanged on the year; the year­
to-date comparison was also broadly neutral. 
Jewellery consumption of 2.7 tonnes was 
largely rnaintained through strong tourist 
purchases. The period of Ching Ming (a festival 
of tomb sweeping and ancestor worshipl. 
considered traditionally Inausplclous for 
celebrations, falls at this time of year and 
largely explains seasonal weakness in the 
second quarter. 
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Middle East r ' .11') 

Jewellery, bar and coin 

demand in Saudi 

Arabia, Egypt, UAE, 

Kuwait, Bahrain, 

Oman and Qatar 

• Mixed influences 
Gold consumption across the Middle East 
region carne under mixed influences during 
the second quarter. The rising price of gold 
had opposite effects on the investment and 
jewellery components of demand, as did the 
over-hang of political uncertainties in the 
region. Net retail investment rose in all 
countries apart from Egypt but jewellery 
demand suffered in all countries analysed. 

Price rises deter jewellery buying in Saudi 
Arabia 
In Saudi Arabia, the wedding season in May 
and June stimulated a certain amount of gold 
jewellery demand, but the high and 
fluctuating gold price created enough of a 
cautious attitude among consumers that 

Consumer demand in the Middle East 

overa/1 demand for the quarter was lower by 
12 o/o year -on ·year. lnvestment offtake, 
meanwhile, benefited somewhat from gold's 
role as a safe haven investment in light of the 
unstable political atmosphere. 

Economic problems hit demand in Egypt 
A sharp downturn in Egyptian gold 
consumption was largely due to the impact of 
the weaker local currency unit on the rising 
gold price, which resulted in a 40% year-on­
year increase in thc domestic price (calculate'd 
using the official exchange rate). Economic 
conditions remained problematic in Q2, which 
further explained consumer reluctance to 
purchase gold, whether as jewellery or 
investment . lndeed, investment was mildly 
negative in the quarter and scrap volumes in 

1. Q2% change over year earlier 2. Year to date% change over year ear/ier 

2 

Yearto 

1 
date% 

-11.4 
-11.6 

0.9 
1 

1 

---------------·-- -- ------·-----------------------·----·---·--- ---------·------
Q2% 

Tonnes 2000 2001 . Q2'01 Q3'01 Q4'01 Q1'02 Q2'02 change 

All countries shown 
. :"'a· 

100.5 455.5 438.2 !'. \15.1 ' 94.9 106.3 109.6 -12.7 

Jewellery 448.2 429.3 92.8 103.4 106.8 99.3 -12.6 
lnvestment 7.3 8.9 2.1 2.9 2.8 1.2 -21.5 ---·-
Saudi Arabia 173.8 165.4 33.0 42.5 41 .9 38.3 -12.2 -10.7 
Jewellery 169.8 163.4 32.6 41.9 41.1 38.0 -12.4 -11.0 
lnvestment 4.0 2.0 0.4 0.6 0.8 0.3 10.0 13.0 ·- ·--·--
Egypt 129.9 117.4 32.0 26.3 26.3 24.7 -15.0 -1-3.7 
Jewellery 128.1 115.9 31.5 25.9 26.3 24.9 -13.4 -12.5 
lnvestment 1.8 0.5 0.4 0.0 -0.2 ... ,,.,.,,f, .. ...,. ...... ,. .. -....~·-
Total Gulf 37.5 -11 .7 -10.5 
Jewellery 36.4 -12.3 -11.6 

30.7 In 1.1 15.9 ..,;..,.,.. .,.,....,.,~'"-~,_...., 

UAE 'i23.2 -71 .5 -10.9 
Jewellery . ?,2.7 -11.9 -11.5 
lnvestment . 1 o.s. 13.8 26.7 

Kuwait 21.2 28.6 6.1 7.3 6.2 7.5 -11 .8 -10.1 
Jewellery 28.5 27.1 5.7 6.8 5.7 

•=: 7-.i -12.8 -17.3 
lnvestment -1.3 1.5 0.4 O .S 0.5 : :· '':. 0.3 . 20.0 14.3 

-9.4 
~· ... --·----··-· ... +t+Hifl"'<~~+>-t .......... -

OtherGulf 28.6 29.2 6.8 6.9 7.2 ' ' ''![;,~ ¡;¡¡ ~-~: -12.0 
-12.0 Jewellery 27.5 28.0 6.6 6.5 6.6 :: ;:;¡:, t).5 ' -12.9 

ofwhich: ~. ;. 

.::t=:::¡!.;h = :?:::~ .. 

Bah rain 12.3 12.7 2.8 3.2 3.1 ;~,:;,r,,,,, 2:8 -12.6 -13.7 
Oman 7.8 8.0 2.1 1.7 2.0 :::1-.8 -11.0 -10.0 
Qatar 7.4 7.3 1.7 1.6 1.6 ,·!! 21& 

.•. rt.h ·;. -15.1 -11.2 
lnvestment 1.1 1.2 0.2 0.4 0.6 .;; 0.~3 15.4 57.9 
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Egypt accounted for the majority of scrap 
supply throughout the region as a result. There 
are, however, sorne tentative signs that 
tourism is starting to recover. This may help 
improve demand in the rest of the year. 

Muted demand in Gulf States 
The rising price of gold was also a key factor in 
limiting gold jewellery consurnption across the 
Gulf States. Compared with 2001, both 02 and 
year-to-date jewellery consumption in the Gulf 
States in 2002 was lower by around 12% 
overall, while investment offtake was notably 
stronger (+16% and +31% respectively). Gold 
jewellery offtake in the UAE was almost 12% 
down year-on-year, largely as a result of the 

. price holding above the psychologically 
significant level of $300/oz. Similar trends were 
apparent in Kuwait, although here there was a 

1 Gold demand nearly doubles 
The economic upturn in Turkey boosted 
demand for gold in both the jewellery and 
investment sectors, resulting in year-on-year 
increases of .around 95% across the board. 

lnvestment interest remained strong, 
particularly in light of the improved but still 
fragile economic scenario, the rising gold price 
and political tensions in the Middle East. First­
half investment demand of 19.0 tonnes was 
more than double that of 2001. 

The quarter witnessed a marked fall in the 
distress selling of jewellery which had 
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slightly larger drop in jewellery consumption 
of 13%. However, prospects look rather more 
positive in light of the fact that the Kuwaiti 
government have taken measures to boost 
tourism. 

Higher gold prices and regional political 
uncertainties also took their toll on gold 
offtake in Oman, Oatar and Bahrain, although 
the latter has since launched a summer festival 
to promote tourism and again this bodes more 
positively for 03. 

Gold investment dernand in the Gulf States 
gained support from the same factors that put 
pressure on jewellery dernand - the rising price 
of the metal and political concerns - increasing 
net offtake by almost 16% compared toa year 
earlier. 

Turkey 
characterised the first half of 2001. As a result, 
jewellery offtake of 20 tonnes was 97% higher 
than the same quarter of 2001. As sizeable as 
this rise is, the high price of gold and still ­
fragile nature of the economic recovery mean 
that jewellery demand nevertheless has sorne 
way to go before resuming the levels seen 1n 
the first half of 2000. The year-to-date picture 
has begun to turn positive, however, and a 
satisfactory tourist season is likely to have 
reinforced the gains during Q3 . 

The new statistics for Turkey exclude demand 
attributed to the "luggage trade"(see insert). 

Jewellery, bar and coin 

investment in Turkey 

Consumer demand in Turkey 
1. Q2% change over year earlier 2. Year to date% change over year earlier 

1 2 

Q2% to date 
Tonnes 2000 2001 Q3'01 04'01 change % 

Turkey 177.4 114.1 38.3 33.7 96.3 34.1 

Jewellery 147.7 87.4 30.6 24.0 97.4 14.4 

lnvestment 29.7 26.7 7.7 9.6 93.6 103.2 
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The Americas 
• Demand holds up in USA; slips in Mexico 

und Brull 
Gold demand In the Amerlcas was marginally 

1 Jewellery, bar and coln lower in the second quarter than ayear earlier. 
demand in USA, Growth was concentrated in the USA - and 
Mexico and Brazil particularly in US investment - with falls in 

demand in both Mexico and Brazil. Year to 
date, total gold consumption in the region 
was broadly neutral, lower by just 1% versus 
the fi rst ha lf of 2001. 

Statistics on investment in the USA (previously 
only sales of new bul/ion coins) now include 
both bars and coins. Statistics for al/ three 
countries are now on a net basis showing the 
effect of dishoarding as we/1 as new purchases. 

Political and economic worries support 
gold investment in USA but limit growth 
in jewellery sales 
Total gold offlake rose 2.8% year-on-year in 
Q2, with a 41% surge in investment demand. 
The rising gold price, along with concerns over 
corporate governance, the global polilical 
scenario and a still shaky economy, 
underpinned interest in investrnent gold 
although the rising price also saw increased 
selling back . 

1 Consumer demand in the Americas 

Jewellery demand was mildly positive, despite 

the dilmag~ tg r:r~m~mwr ~llntim~nt 'aUH!d by 
collapslng equity markcts and geo-polltlcal 
tensions. Purchases were concentrated In 
lower cost items with higher price items 
suffering from the slow demand for luxury 

goods generally. 

Trade purchases showed somewhat stronger 
growth as retailers rebuilt stock. As economic 
recovery becomes more firmly based, demand 
should improve although growth in the next 
few months is expected to be modest. 

Economic problems limit gold demand in 
Mexico and Brazil 
A depreciating local currency, coupled with a 
high and generally rising gold price, created 
consumer uncertainty in Mexico and thus 
reduced demand for gold . The domestic 
economic scenario, responding to the US 
economic slowdown, remains uncertain and it 
is therefore unsurprising that gold jewellery 
offtake weakened in the second quarter, 
easing back 9% to 14.7 tonnes. lnvestment 
demand was likewise affected, down by 20% 

year-on-year. 

As economic difficulties continued to hit Brazd 
in the second quarter, gold demand fell victim 

1. Q2% change over year ear/ier 2. Year to date% change over year earlier 

Tonnes 

All countries shown 

Jewellery 
lnvestment 

2000 

473.1 
493.1 
-20.0 

2001 

510.6 
483.2 

27.4 

t1•:;,' 1 

• ,¡ .¡ Q2~~1 
¡~ ' 94~6 ' 1 

9.1',2. 

Q3'01 Q4'01 . 

114.1 203.6 
99.0 198.6 

5.0 

Q1'02 1 

97.9 
94.8 

Q2'0~. 
·:;' 93,:1 

89.4 
3.1 ... l.:•8.7 

·..,¡..r•~ll~l""~,.;.,d,"'.f '•"'• 

1 2 

Q2% 
change 

-1.6 
-2.0 
8.8 

Yearto 
date% 

-1.0 
-0.8 
-6.8 

USA 368.5 412.9 165.2 82.8 ·•70.2 2.8 2.2 

Jewellery 387.3 389.3 84.9 161.1 80.2 . 66.1 1.1 2.1 

-'.!!~~1~!2! .. -. ····-··---......... _ .......... :.1!!:ª·-·-..... J~~-~ ......... ·::¡!!;¡¡[;, .. ::¡z~~;.. ....... _Jl:.L ....... -....... 4.:.L ....... _ ..... L§ .. ;: ~;..;4·1 ............. _ .. _ 41_-j_ ______ '!:! __ 
Mexico 
Jewellery 

1 lnvestment 

l
1 Brazil 

Jewellery 

lnvestment 

12 

1 

60.4 57.2 ~!i .: 16~6 . 7.9 22.9 8.6 . 15.1 -9.0 -10.2 
57.8 53.7 .;~~~,! .: 16.+ 6.2 22.1 8.1 "'· ~4.7 -8.7 -10.2 

. ______ 2.6 3.5 t·'::=;':;·,o;s: _ __ll __ __ 9~. ___ o.5 ·~9..:.4L -2o.o -1o.o 
44.2 
48.0 
-3.8 

40.5 
40.2 

0.3 

8.2 
7.9 
0.3 

15.5 6.5 .. 7.8 -19.9 -14.8 
15.4 6.5 , ... ;:;; s.G: -11.7 -10.6 
0.1 0.0 .-0.8 

·-·--·--- -

World Gold Council - Gold Demand Trends No 40 



to rising unemployment and interest rates and 

slower growth . Total gold consumption was 

two tonnes lower than t he same quarter ayear 
earlier. 

While jewellery demand dropped 12% in 
response to the negative economic 
environment, investment demand turned 
negative as higher gold prices were 
exaggerated by the decline in the real against 
the dallar, encouraging investors to sell their 
physical holdings of coin and bar. 13razilian 

A number of factors with a negative impact on 
gold demand were evident in Europe during 
Q2, including pessimism over economic 
growth prospects, higher unemployment and 
continued uncertainty over the changeover to 
the euro with the rise in prices that occurred at 
that time hurting consumer purchasing power. 
The result was a general decline in gold 
jewellery spending and dishoarding of gold 
bars and coins in sorne countries. 

Statistics on investment in Europe (previously 
only sales of new bullion coins) now inc/ude 
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consumers have been net dishoarders of gold 
bars and coins for most of the past decade, 

with net investment turning just positive in 
2001. The persistence of the economic 
downturn and concerns over the upcoming 
presidential elections are likely to restrain gold 
jewellery sales for the rest of the year. The 
climate for gold investment is more positive 
although high interest rates on competing 
investments may limit its appeal to retail 
investors. 

Euro pe 
both bars and coins and are on a net basis 
showing the effect of dishoarding as we/1 as 
new purchases. 

The economy, changing fashions restrain 
ltalian demand 
In ltaly, the unsupportive macroeconom1c 
scenario joined torces with rising prices to push 
gold jewellery demand down by 6% in thc 
second quarter to 17.1 tonnes . Changing 
fashions and tastes were also an influencing 
factor, as purchases of yellow gold tend to be 
concentrated among the higher end of the 

Jewellery in ltaly, UK, 
France and Germany; 

bar and coin demand in 

France. Germany and 

other European 

countries. 

Consumer demand in Europe 
1. Q2% change over year earlier 2. Year to date% change over year r:arlier 

·-· 

lnvestment 

Other lnvestment 

'--------------·---· 

2000 2001 

142.1 274.9 

264.6 264.8 
-122.5 10.1 ---

-35.0 -22.1 
. --~"-~·---

15.6 
43 .6 

-28.0 

-59.5 

61 .3 
39.3 
22.0 ·--··--
10.2 
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' Q2'0J Q3'01 
·.r:¡; ~·7.8 69.3 

42.4 
26.9 

----·-·•+ 

13.7 

Q4'01 

139.9 
134.8 

5.1 

-5.6 

26.7 
19.7 
7.0 

3.7 

1 2 

Q2% Yearto 
Q1'02 'Q2'02 change date% 

29.4 34.2 -9.6 -3.3 

40.6 43.5 -5.9 -4 .1 
-11.2 '•9i3 

--· . --- - - . ·-·-·--· -------
-6.1 -3.8 

-2.3 

-50.1 
-3.4 

-8.0 

1.7 "2.2· -68.8 -67.0 
6.1 . ,.,.:"::6:5 -8.0 -8.6 

-4.4 < :;:;: 't.t.3 ... 
- '' ~:r:-n~~ t'"'*-·' -- .. .,_ ...... -----~---"'-;... 

1.2 1.9 

13 

1 
1 
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Europe (continued) 

market, while jewellery in silver, steel and 
othcr metals are emerging JS low cost fash ion 
alternatives, which cater to the lower end. 

Six-year boom in UK interrupted 
The prolonged growth in consumer spending 
in the UK started to fade in Q2 and this had its 
effect on gold jewellery, demand for which fell 
in Q2 after a nearly -uninterrupted boom of six 
years. Plummeting stock markets added to 
consumer caution. Consumer spending 
remained more buoyant here than in the rest 
of Europe, however, and gold jewellery 
consumption at 10.9 tonnes was just 5% down 
year-on-year, 2 % lower on a year-to-date 
comparison. Purchases of 22 carat were more 
affected by the higher price than demand for 
lower caratage. Nevertheless prospects for 
consumer spending, while somewhat subdued, 
remain generally hopeful. 

Political problems added to economic 
worries in France 
Economic uncertainty was also a negative 
influence in France; added to this was the 
political uncertalnty caused by presidentlal and 
parliamentary elections, notably the 
unexpected results from the first presidential 
round. This combination put a constraint on 
gold jewellery consumption, which amounted 
to 9.0 tonnes for the quarter. However, there is 
some optimism that tax reductions by the new 
government will stimulate demand in the 
latter part of the year. 

Fragile consumer sentiment carried over to the 
investment sector with intensified dishoarding 
during the first six months of 2002 - al50 
stimulated by the rise in the euro price of gold in 
the early part of the year - almost offsetting 
positive jewellery consumption. Over the past 
decade individuals in France have been 

consistent net dishoarders of gold bars and 
coins. 

Economic gloom in Germany but the euro 
commemorative coin is oversubscribed 
As the German economy stayed in the 
doldrums, so gold consumption r'eacted 
accordingly. The jewellery sector suffered as 
consumers felt the pinch of euro price 
increases and jewellery consumption fell by 8% 
to 6.5 tonnes. Dishoarding once again 
outweighed new gold investment in the early 
part of the year after a period 01 net purchases 
in the second half of 2001. The Germans, 
unlike the French, have normally been net 
investors rather than dishoarders in recent 
years but from the end of 1999 u nt i I early 2001 
the 'rise in the euro price of gold stimulated net 
dishoarding . 

Despite the net dlshoarding during the first 
half year, an underlying appetite for gold was 
dernonstri.lted by the reaction to the gold euro 
commemorative coin issued on May 9th. Like 
the commemorative Deutsche Mark coin 
released in July 2001, this 10.9 tonne issue was 
oversubscribed (six times). However most 
retailers did not rcceive the cain until July and 
August so its irnpact wiJl be primarily reflected 
in the figures for Q3. 

Positive gold investment elsewhere 
Investment offtake throughout the rest of 
[urape remained in positive territory - notably 
in Switzerland and Austria - during the first 
half of 2002 . Given the onset of global stock 
market weakness, gold offered a relatively 
attractive investrnenl opportunity, although 
there were also reports that a good part of 
demand for small Swiss gold bars was for gift 
purposes. 
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Recovery starts in the East 
The fraglllty of the global economlc recovery 
prolonged the downturn in overall industrial 
demand for gold. But the pattern was not 
uniform across countries and the quarter 
brought the first signs of upturn in demand in 

countries in East Asia where growth rates 
were universally positive. Factors at play 
throughout the region included the fact that 
the semi-conductor market seems to have 
stabilised and established a base for itself. 
while electronics goods manufacturers have 
also been seen to re-stock inventaries, whích 
further boosted offtake of gold bondíng wíre 
and electroplating solutions. 

Electronics revival boosts demand in East 
Asia 
Japan remains the largest global market for 
industrial gold and the electronics sector has 
begun to show signs of revival after suffering 
throughoul 2001 . Q2 industrral offtake of 22 .7 
tonnes was 18% higher than the same period 
in 2001. Electronics demand for gold in South 
Korea registered similar strength in Q2, higher 
by 14% year·on -year. Areas where growth was 
particularly concentrated included semi · 
conductor chips used in colour screen displays 
and 'system -on·a-chip' devices used in smart 
cards and other electroniCs . 
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Industrial demand 
In Taiwan industrial demand for gold was also 

~tronger on bolh a year·on-year nnd quarter· 
on-quarter basis, but remained shy of the 
levels seen in 2000. The primary reason for the 
improved numbers was the export of computer 

chips and other electronic items to China, 

which according to official data were up 29% 
year-on-year. The combined electronics 
demand of China and Hong Kong posted a 
modest year·on-year rise in the second quarter, 
the reasons being strong exports and 
fabrication of plating salts for electronic uses. 

In Singapore, the supportive factor s 
mentioned above fed through toa 50% rise in 
electronics demand for gold in th e second 
quarter, at 3.9 tonnes the highest showing 
since Q3 2000. 

Wrth economic recovery clearly underway rn a 

number of East Asían countries and an end to 
the electronics shakeout, prospects for furthcr 
gaíns in demand in the region look promising . 
This will be boosted by the relocation of 
production units from the USA and Europe . 

Price rises hit demand in India 
The disappointing year-on-year decline in India 
(-58%) represenls a cont inuation of the trend 
started in Q1 and feeds through into a first 

Industrial demand in 

the world and selected 
countries 

Industrial demand 
1. Q2% change over year earlier 2. Year to date% change over year ear/ier 

¡ ·- - ----------------

'

! Tonnes 2000 2001 

Total* 387.3 305.2 

Q3'01 

68.1 

1

11 

~h~~a/Ho~~ K~~--.-· -· ·-.. ~~:~ .. -· ~~:~ 2.8• -- ~:!"'" 
Taiwan 13.9 10.8 2.7 2.7 

-~ · -.. --

11
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1 France 
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21.4 
6.4 
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1 2 
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Q2% Yearto 
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1.7 : 1.7 -3.6 -3.6 
4.0 4.0 -4.8 -7.0 
1.3 1.2 0.8 2.0 

'-------·--·---------- -------- -----·-·-----------------------l 

15 

World Gold Council - Gold Demand Trends No 40 1 



1 Dental demand in the 
world and selected 
countries 

Dental demand 

, 1 •• ... ........... ......... ..... ... ............... .... ...... ...... ... ... .... ... ............... ....... ..... ..... ..... ,. .... .. ........... ... ................. ;· r; · ;.: · ····· ····~·: ··· !.:; · · ··¡· :;.······.:;.·; ....... ; ... ,. •·············· 

Industrial demand (continued) 

ha lf -year comparison of - 62% . The rising 

intcrnational price was likcly to hcwc 
contributed to this fa ll. lnterestingly, demand 
in the second quarter was higher than in the 
first, with seasonal factors (including the 
wedding season) cited as the main cause, and 

strong demand for jari (gold thread). 

Economic recovery yet to show through 
in USA and Europe; relocation also a 
factor 
While industrial gold demand in the USA 
managed to avoid a repeat oi the collapse 
seen in 2001, the year-to-date comparison was 
negative nonetheless, in response to a reversa! 
of the inventory build-up witnessed during the 

Dental demand 
• Shifting trends in dental demand 

Global dental demand was marginally higher 
(up 0.6% ) in Q2 t han a year earlier. Howev er, 
the neutral global picture disguised the 
movements that occurred on an individual 
country basis. 

In Japan, a rise of 0.3 tonnes to 5.5 tonnes was 
1n part prompted by the lower prices of 
palladium, which sparked an increase in the 
popularity of an alloy consisting of 12% gold 
and 20% palladium. The slight rise in South 
Korean dental demand was in line with strong 

first quarter. Relocation of rnanufactu ring 

facilitic~ to thr 1\si.Jn region was also a factor. 

Industrial demand for gold in western Europe 
was highest in Switzer land in the fi rst half of 
this year, but the only place to show (modest) 

growth was the UK, wi t h offtake marginally 
above 2001 levels. Sluggish demand in areas 
such as the telecomm unications sector resulted 
in significant weakness in both France and 
Germany. Dernand for gold in decorat,ive uses, 
although less iragile, was nevertheless weak as 
fashion tastes continued to shift away f rom 
clecorative golcl; in addition a trend has 
emerged for gold industries to re locate t o 
other countries, e.g . China. 

consumer confidence encouraged by the 
healthy dome~ tic econorny. 

After holding flat at 3.5 tonnes in the first 
quarter, dental demand for gold in the USA 
was 3% weaker in Q2, losing market share to 
palladium-based alloys and ceramic-based 
materials. In Europe, there were also minar 
losses auoss the board, as lhe previous trend 
for replacing palladium with gold seems to 
have exhausted itself while non-precious 
metals and ceramics gained popularity as gold 
substi tutes. 

1 . Q2% change over year ea rlier 2. Year to date% change over year earlier 

Tonnes 

Total* 
Japan 
South Korea -----·-········· ....•. ··········- ........ . 
USA ----····-· -~ -···-·--··-·--· ..... 
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ltaly 
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3.1 2.6 :r,;::::· ',: 0.7 0.6 0.6 

* including non-specified countries 

2 

Q2% Yearto 
Q1 '02 Q~'02 change date % 
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Market developments May-August 

The May high reflected widespread 
financia! nervousness 
Durlng rno~t or thl~ JJCrlod gold prlces, 
expressed in most of the rnajor currencies, have 
been on the retreat, although the relative 
weakness of the dollar has softened the etfect 
in do llar terms. Essentially the period has been 
characterised by a reduction in professionally­
led activity and by late August the market was 
trading . to a large extent on its own 
fundamentals with minimal professional 
activity (although this is partly a typical 
seasonal characteristic for the northern 
hemisphere summer). Prices etfectively ranged 
between $300/ounce and $330/ounce, with 
solid support building in th e $305/ounce 
~egion as the summer wore on . 

The middle of May saw prices run up to test 
the $330/ounce level. Continued concerns over 
corporate governance exercised the minds of a 
number of US investors in particular. Dollar 
weakness caused considerable unease at the 
time - probably more so than during the rest 
of the period. lt was in the second half of May 
that the Bank of Japan intervcned four times 
against the yen in an effort to prevent currency 
movements undermining Japan's export-led 
~conomic recovery. lt was al so at th is time that 
~he markets, which until then had been 
~xpecting a rise in US interest rates in August, 

started to take a ditferent view. (As we write, 

far from lookinfJ for iln increase, the fed funds 
rutures <He dlscountlny a 60% chancc uf 
further cuts before the end of the year.) 
Comments from Federal Reserve Chairman 
Alan Greenspan affected sentiment also. He 
had said in mid-May that the outlook for the 
US economy had not changed "materially" in 
the previous six months - but implied also that 
it remained uncertain asto whether consumer 
and business demand were sufficiently resilient 
to propel a slrong recovcry. 

Gold thus hit its highs at a time of economic 
and currency-based fears, with equity markets 
under renewed pressure and an a1r of 
uncertainty about the outlook for currencies 
and interest rates. The professional market 
was still active in gold at that time, although 
the participation has receded since then, as 
illustrated to sorne extent by the chart of the 
net positions held by large-scale speculators on 
COMEX (for these purposes, large-sca le holders 
are those who ha ve 1 00 contracts or more 
open in any one delivery month). The largest 
net open long position was registered on May 
21, when it was just under 146 tonnes. This 
coincided with the largest outright long 
position held by the large speculators, which 
was of 234.4t (being offset, logically, by an 
outright short position of 88.4t) . 

Spot gold in major currencies 2002: {Jan 2 2002 = 100) 
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Market developments (continued) 

"Professionals" withdraw in summer and 
allow fundamentals to take over 
Since then the activity of the professionals has 
been reduced, occasionally in dr·ibs and drabs, 
and occasionally in bursts of selling, although 
the latter have tended to be triggered when 
important support levels have given way 
(notably the $316/ounce and 5310/ounce 
levels). By the middle of August the net 
COMEX position had crept very marginally 
onto the short side, but this was changed 
within the wcek dS fresh longs wcrc 
estab lished and sorne shorts were covered. 

In ear ly June the easing in pr ice was attributed 
to reduced tension between India and Pakistan 
and also an announcement of a reduction in 
Russian official gold holdings, although the 
phraseology of the statement implied that this 
was a swap or deposit rather than an outright 
sale; later in the summer the Deputy Head of 
Gokhran stated that the government wished 
to increase its gold holdings by 25 to 30 tonnes 
this year. In addition the physical market had 
withdrawn to the sidelines while prices were 

COMEX: net large-scale speculative positions vs spot gold 

volatile between $3 15/ounce and $330/ounce 
and this reduced sorne of the market's natural 

support. 

This physical support re-emerged initially from 
the Middle East when gold dropped towards 
the $315 level in late June, and was 
subsequently augmented by lndian buying 
which developed through the course of August 
in advance of the Festival season. Generally 
speaking t he physical buyers in these regions 
tend not to buy into volatile market 
conditi ons, but their re-appearance when 
prices were dropping suggests either that they 
felt .that they could wait no longer in the face 
of pent-up demand, or that local prices were 
perceived to be too tempting to resist. 

Among the "professionals", corporate 
governance remained a factor during June and 
July, although the subsequent passage of US 
legislation thereafter, which tightened the 
ru les significantly, has helped to allay concerns 
to sorne extent. 
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Economic and political concerns remain a 
dominant factor 
The degree of concern over the outlook ·for the 
US economy rernains high . Econornic re leases 
have been mixed, but have generallytended to 
undermine confidence in the outlook, as 

implied by the comment above about the 
prognosis oHered by fed funds futures. While 
this tends to reduce expectations for 
purchasing strength on the one hand, it 
continues to put sorne pressure on the dallar 
on the other. Although sorne bargain hunting 
developed in the equity markets during 
August, experts' views are still mixed as to 
whether this was a pause in an extended 
equity fall, or whether the market was indeed 
purchasing value. 

This was one of the factors that was a tapie for 
debate when gold was on the path down from 
$330/ounce towards $31 5/ounce. There is no 
doubt that sorne of the fall was due lo profit 
taking and subsequent stale bull liquidation. 
There was, however, clear evidence in sorne 
dealers' minds that there were two other 
forms ot sale occurring : one, deliberate 
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sectoral rotation where those taking profits 
were using the money to find value in the 
equity (and to sorne extent Treasury) markets; 
and two, distress sales by sorne investors who 
were using gold and its 48-hour settlernent 
period as a means of raising cash to meet 
margin calls in the equity markets. 

On balance therefore, gold's performance 
through the northern hemisphere surnmer 
reflected initial market concerns about the 
dallar and the interest rate outlook, and then 
saw a retreat towards physically-d riven 
support as professional money either sought 
other areas out o·f disappointrnent, or 
crystallised its benefit from gold exposure in 
order to seek value in potentially oversold 
equity markets. The physical market has becn 
quiet in the volatile times at higher levels, but 
has been salid between $305/ounce and 
$310/ounce. Political conditions have played 
their part with the changes in the 
lndia/Pakistan position having an effect on 
purchases and the US stance with respect to 
the Middle East coming increasingly to the fore 
as we go to press. 

Gold versus the Dow Jones (Jan 2001=100) 

Gold versus the Dow Jonea (Jan 2001c100) 
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